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K

SWITZERLAND

0%
KENYA [ 21.3%
%
NIGERIA [ 14.4%

DENMAI

dre. . <CO>Mel
SOCiOl eltwater

HEEMFUIEIAHEN T TIHRENEY SR, NETRROMYEZ N THE XY, B
HHZEE ENEETDE, BEERINERTH. BB MNEEBTHRERSIR. KEH
FBRAHMENDLERE, RAZRNENE P SHE.

4. JRr L RN TR BT
01 FREMEM

[m RSNG|
un?kc)lgn:

DR E N AN REREA AR, NERERERK. AVIRXE. HEETEAEIENE
FH—REEEARAFL. DN, el T2 SR st Lim/™ MR R

%O

BEERARTR. KEEMRETETNARSHZR MR, DM~ R SMEEE
PIEHZIEETFE. TERE. TR BEVRER. BRTARGE. RAGERARSE
G WEERIUCR.



Shoplazza &1EZ&HI.

HBERE | QIE=4EFTE R P A FORZ% 3D FTEHL A
DTC mhe B

BLIhZfB] | BLI/g5N, dreametech fNMa@ITHIEE M E R

02 3C BBF

[m S AN
un%kc)lgn:

3C IS EEETEFEVMNAEmXE, BRTEZiTENE (computer) | BIE£
(communication) FIJE#%25 (consumer) X=KJE#HRBF/~mMNGEHR. EBEBRFHHT,
ICFR—HEHILRANEIRRE, BNtETERIMMONREERRZ—.

3C ME—ERERNHENEMNME =z —., DURYIEEIEARFN VKR, TET7T2E%
REHBFEHRENIMHES. ARMEAFLES IS, ENFRLRE/ NMIDWIREE &
F, #HOMUENFAXLEERE BRARBNEERSSSLRUES, HILR—LERT.
IC HBTIYAREFUREXTEKE~RALETHBEBE.

Shoplazza &1EZ&f.
BINEG | NWFEERY, ATUMTEK i@ 25 EEEE TG K 127%:

DTC GIERBIFAE .
RRINER | o AKSER T, 830w JhrynEWE Rk,

B L EHEF. JER Shoplazza (Jh 7ubpIhEs)


https://mp.weixin.qq.com/s/chhMRTZqdV_MEc-_XjWRTQ
https://mp.weixin.qq.com/s?__biz=MzIzNDIwNDY0Nw==&mid=2247525703&idx=1&sn=41f6cd81998c56737eaa369677538c10&chksm=e8fbd9cfdf8c50d9a7a1f925f622e75fb100b22d4e27cf2d78258e877d2049fe17489167f184&token=1673762855&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzIzNDIwNDY0Nw==&mid=2247524377&idx=1&sn=5403ac19752de80035c51b27f1234ca0&chksm=e8fbdc91df8c5587736ed846669cd6cd99c975bbd990081edd6c8caae4eb7185979eb6fc39fc&token=1673762855&lang=zh_CN#rd
https://mp.weixin.qq.com/s/2iubzkyPl5tmRlFyC2s2oA
https://shoplazza.feishu.cn/docx/Ptrudscn5onX8Yxo2kIcqImfndd

V:

02 JR3rvhr VAR

M WEX T DRBERER. FATECHHAIT ML DE, AXMEET, £7
AW T IR A AR AR

IRSTUAR AR

TR AT

TRRIEIL (Dropshipping) WM —HFREIE, ERNITRMBRER ., —DADRE
g

BITEEE. 1688 FXGEm, FRIHkMk TRREME S ERERTuEF, #E50RE
My, PERETRE, MINEAMES G, AERNEERRREIERETH.
Dropshipping &=\
eQeo o IR Q 2 TERES @

THITYE SN g

pis:
B
o

Hi R 5 4 memp

BETREERNTE. WRSFHRDIMEHMAAN, —BEITER, BTENEEHETIRISGH



RE, HRENEERYERLERZmETRE.

RIERXESN, KB/, TREED . TEGFESD. THREAIES, THENRELITE
. ZRRHZIL. BRNXERNEKRLERS. BIfEZ Dropshipping, BFEE—IERIA
BESRH AR~ M.

AXFEXT, BEGSARMAI R .
#EHXHE

TIETHETRENHABD TS, A—E£7R. RENLFENCRER, HARHER
#B. AMFNRSF.

HWHRR
BRETHRMNBHABREER. R0, AP AMED FERR, LTRSS ARTLER
&, EE5AER, XFERTERIT Facebook $1T/E4% . MRS AT T B
1.
REmiER] RRAERXMERNT, WA EE A, S SRANERINARIEMmITE
B, FTBRSEA S#HTU, HEEERHE.
SHMEAKR, BEREMAMEE, EREETEMRE SR, Bt SN LRTEE
REFEEE.

2. F SRR AT

MRBFRERENE, MERENTEX I ETERTEZEEBEART~mNEHE. FT8MEAX
% EEXNMEEZT, #—SRBEENTEY U ARMITE . BRIbFSmE.
BRREL
ﬁ 1 T Q 2 WiATE [i
343704
; TAREE
%  ° ERe
4 EfRER I
Bl
KCECHBE R LS E, BAMEERENSE EBRNBENEBCHTZT—UINITE. X
4 KA

haragaray
=F=To



XMTTE—AR SKU LR D, gt~ MRy BEEIRUMUELITENE, THUELE
HaXEEHEIRENERE. FREERHREEE.

EEaNX A M B RIERIRN, ERBARNT R, BERT XA REAEURTT.
RAEMEEER. MUNHERSGREEREEE. XN~ RRREMEE. EHO#ER
RUN=EMAL.

DTC fk#uh

muk&uh, Bl DTC (Direct-to-Consumer) 1=, EHMmIGMFARIR, 2IBMENKIAXRIIE
ERR., IRBUMTGERESHEEERR, EBRPEH. LI ESNEHEMERBIAA.

DTC #=XEF TR, BOMuAnEE . HENESEER—.

BEESHIRNEATR AR LT RIEHT, ELRRBEEE . BRRSRML., 2B
ERMZEERNBERES. MUEBARKERR, NRGBEBEVNZRINLR.

BEF BAMR SR MEZWAOMEFEWE, EFFIANT [RE] AR,
PNITESSTS G EIES: =% 3 - S 13- - e S

3. JRrIEE P AR

XFIRT AR, B AREMUNE— M ERNEEIE,

MNERPHNMZIRATOE, #EREEIERF IR,

Blan, EFRIRAREGHEIRAIME? FAERINTMIEF T 1M E—EIR
gnfer? MBAIIEM ERONEEERERIE, IS AR REHREIREHNAR MEREZ
TEWHIE, FRRT MRS SEE.

=X L BIANEERABRSEE FIRERTT.

Rib, AFBRRIhEEZR . BARBWHRNIZANT BEFRKENE IR, EEX
EMBRmEEmE AR RHESREHNXR, FERSZEST. A M EMS EUERE
¥, fEdtieil.

HAREFIRKE
B PRERMER S ERENT 2 HFEFHN— RIS R,
B, MNETRESIES. AEEERNREERERNOER. BEAEHR.

MIE P ERERIRNRE, BRERABKER, BEREEZHENLR. BERFFIRE,
TR BIRIRBIZ P RIBER . EAAIAIT K. 5| A REREIE RT3,



BOREESE —MER, IR
sl H, X 2E P RILR
Y7 AN SRR ER . 2
R/ IR R P RS — Mk
&

/2N o

BERIDSECENEFESELE]
gFUILE ﬁjﬁﬂl__liﬁg%gli
(Google. Microsoft %) 1%
R, NECHTEE L
(Facebook. TikTok) HiZE#
BIE, SBRKARKOLHE
KOC #1753, TR BEES
T,

EX—MER. REETHRER
EEMRLERIE E ol Uik, 40
EIRILARAIM S, . RIS
PR SSRE, IAKABAT]
AfeT R B P A EUAR S5

IR U5 P P SR IRAE

ZEMBREBERAH—TT
i) i R N b e i
{118 KRB AIBNER

EX—ER. BRSWR™
. . XANEEER.

FERFFRETIER. RE
i AR A SR E

BRI ITEERZEERE
@Fﬁmﬁnnﬁ’ﬂ@"%éﬁ,ﬁﬂﬁ
%, EFMITATARIZER
TREY= B

fRETBEBRAEVA A 0T, 7 IL

. HZIRETTESETT . '
HIFAR~mEE. 1%, X
T‘HEL, BRI ELEE
= EEAAEER. (B

fﬁ'ﬂ]ﬁ%ﬁihf/ B9 AR FFSEAR

mgg Awareness  [EEEG_GS POl Consideraton [N . Purchase [ - Contention [FEG_—_—_—_— ® Advocacy
A =@ Ta s uE Bt
o WEmIIEMR ¢« WAFRAE ¢ ENFERENNE o EBHEEMHCE TN ¢+ WERRBEENRA
g Fl .« MRS . RRFREEHAE - TR © BSREE BRI EREWTER
e ¢ RRNERNEDR ¢ hRERANE ¢+ BEZMNHREET ¢ HREIENEER ¢+ MSHEFEDIFN
Th - WERPITHES . wUTR - RERWITE . BSEMEDHNE
¢ WEF SRR
. BRSIE - ERAA - BUMERE - BFEE - BETHAE
© HTERET RS o fERnE - BEAE + BEEHURE + HEREHE
Mﬁ . EEwE . EPTONENES . EERERE + PERUEEEE - FRIMENTIER
. HERE . ERETES « STRE@AAE - BPREBRS « BREDNHRAR
. FAQEE
e .« MEREHER . EMFREEBER + BEELE . BEEENE - RIEERE
ray=1 . MBI ¢« REEPSEEE © MOBMENFE © BMEPEDRIBMME ¢ REHERESER
= « BEIHE .« HENERERED + BFIRGETERE - BEIEEUNESE - EMEEPIEE
Bir . RIS . BEABPEEE - WETRRAE © EMEmFNHRN © TARRERN
FIRENABER
EPIRENEADH
Awareness A% Consideration & & Purchase M3%
~ ] Sy O RHAY2AR=! S oy
BEREME, RIENIZRENR R THtRE] BH4F BIMRERFAREHF
2. cE FE T RBRS 1

SN
XEEFIREHNEY,
IMRABAE LI
HARSF RS fbfITET
REREISGHTE S
%
XM, SR E
SR BB AT

BHET, FHRMIEZR
2% PUSEE A

ANMFEELENGE
=3

TRETRE T A& fth(]>)
R Ay S 70
RiRAIEHEEE ., K
AIBRSS. TEMTASTT SRS
RERER, RIEE AR
AL



Retention 7%
BENERMEMEE AT,

BENRINTE S NEENT REEH
%, EEEANRIEERE. SRS
ERBNEBANTNS . bRERES
RN BB ST, B
20, BATIREIRENMATE,
SR PRI E PR,
XA, IRTREBEBIT R
W, IR MR EDM. F5HK
EEFRAEETR, RIS
51 Pk R R,

Advocacy %

EEENER, FPMUXZMEIER
TRV RS, MRS TRR bR
{REVERREGHBATIAYARA . RARIAL ST
%, FREFRENRE— K. 1
EESHERNRSEIL. BRI
MR, BN T mhEaIHK
EA. BIRESIESBERF.

fRe] B R BT, 4rE X
A, WEMRTEFA. RELRR
B SFPRIE R B R A B AR,



B M h A EAER

EE—ZR, BIPRARIS 7S AR E AR, ARSI b A E (T T 7 B 52
ERE, T, BRNEEENHRET Wafgh b s Al iy S H B Ea)
B, REHESISRRANT @ TR EESR] NE— AT, BHRHNEMTERAIRY
FIREE,

ZER, AREEITEAEMENERE. MTEmE RMATERWEZTA, ESE
REPERFXRRED, BN, IRIIEHNEIR. B, Logo FMNEMEL RN EEE
W hREBEFEFEZIKAMNE I, BANZWEFTEREANEFHTE

s, MRsaHE] RRABATERTENRSHEHE, EXER(HELRAERIY
MIATOBERMNBITHBR. BATOZMITSHERERIL K ER . LFHEH K0
RX—EDHAVEAEIRCERE, mBERNETERME, EHAMIZIKH AR, WEEER &
LSRR B R ST B R AR T,



01 S THEFREY M

BNEBAERE [megdig] | BREEGMZMER, EEBHNE—F SEEERMNMIE.

'TEE'LE,'TE iR A E—BMAeEE. DTC EXNFASETRBETEHRENE
FEBIIEHENE S AEAR AR~ RT71E, MNASKImEr KRR,

miEEM A VSN ERIRT, ESELVHNHEEZE. BmiEEMTmHEHEFLIE.
W RAEERL, sETSILMAV IR B SV EMALS S SIMTERURS.
EERY, EXNHT, BNFERETHE=MRBOEM. LA, LHiE BAFT.

B NAREN @ TEFO T, BEN =08, RIEBHE~REE. HEEIRE
BE. FROMME. BRI, RESMEIZEFTTHANEY. WERIZIERIT. s
ZFREREL TR T .

| HEFHAE
BHABNKEZESE— Mo, EH4 AR AARRBRNRT . NAKFIRE—LETX
5% BHARKBELEXBHRE,
XNMPBRABOE. B ZAHZETAEIES . K EEHHENTLERET RNF
B,
T Google #RE(#/THR
o XEIEER. FH Google HERS1E BMARBIBA TR ED, FIa0ERRK
W, EENHRERINIBAEXEE. EIRuha0 S'well SR ST DAl Etsy L,
WERIX LE = A A SE & H R AT, BITXLEER, JUFE T B miminERESRE
IREF,

. -
Gcﬂ’gle Eca bottles x| & & a
28 WH BF W8 W i B2 TH
MBI numrE
y  Swheatbotie.com R 10% :
hitps:ify m » co-branded ) water-boltles  § -
Eco Bottles g
Branded Water bottles — Eco-friendly Merchandise, Impress Your Clients, Employees &
Customers with a inded Bottles, Each Botlle Plants Trackable Trees In Your Company's Name.
Help Save Our Recycled 22  Eco-Cyclist Olive Sample
oz. Eco-Cy.. Plastic Wat. - Promotion..
M US$0.60 US$541.00 US$0.01
wy, Brita® 4AlIPromos...  DiscountMu...  AnyPromo....
brita.com (8) R =8 15T

Sho le Water Bottles \ Reusable Water Bottles

v B3 — Brita® Helps People Access Cleaner, Greal-Tasting Water. Read O 10%
Sustainability Efforts Here TW'
Ecol \g ¢ Bral a | &

cetthe-.. - ERME §
MEET THE ECO BOTTLE Custom Pacific Blue Clear Round
. 4 Printed... Sample -... Plastic Juic...
a hybrid paper and plastic botile designed in California. | am up to 70% less
p\aslu: than the traditional rigid plastic bottle of the same size: Us$23.55 Usso0.01 US5249.24
DiscountMu. . AnyPromo.... ULINE

wE o RIRT6/



o AR £ SimilarWeb . Ahrefs, SEMRush T8, S4iEXMubAY R 24
. MREANAMIEEEHF 157 - 35 FHIHRE, BAXINTHUREEAFTENERSAE
/7%[?.\'4, o FJI:.JZ_:.;ER%'I]EHO

fBBh% EH R M HEFES .

o Instagram & TikTok: Instagram =& TikTok FRJIEBRE (#) o] IAESBHIRAIN
HITFE=F ., BRSIHRIBXIRE . t#ReusableBottle, #EcoFriendly, TJ|YEZ|
R REBZRGDREE , X R 0] UARRE ™ mA AR 6.,

18:06 ¥ HURC 63 18:07 4 HUBCH 64
£ @ reusablebottle £ @ ecofriendly

AffiEE e B O FE S Reels HIREF P B FE M Reels

DESERVE
A NEW
BUDDY!

©  Quora: Quora 2— % EEEFE, AAYMRENEFHEMAAEE. B
WX FBANFEBR, RO UEKIFHOFETY . H 7 RERETIEE™ RS
EE, Bl BEBEXTHREREATE, TREBRBEXNIHREKE. TESFEAREES M
K.

fBBIAREFE -

© Kickstarter fll Indiegogo. XN %TART T WS UH SMEIRAD. MK
BT A PR TRE, TUETHS SBHTTHER. B, SEE Kickstarter 157
e g U P L LS



RICKSTARTER Q ®ag BEEE A

B OEE FIE BB N BE Bh 2R BN N SR EE Hm BE AR ¥R

OAKA - Barefoot Dress Shoes for Active Professionals

Zero Drop, Wide Toe, Comfortable, Eco Friendly, Soft, Packable, Anti Slip, Slip On, Machine Washable. Strong Feet Equal
Healthy Feet.

L

107
Barefoot
Dress Shoes 26
for Active
Profesgionals
0 ®Esx 0O ¥ = <

nothing, ILWRRHE M=, £.5 3 2024 11:00 PM AWST 2]
EREE, THRGAE.

Q snemnys @ M Q sanFrancisco, CA

BHLTIUE | STl RS-

o AN SYUARBHEFRNETIE, Filf5 BiF~ X EZENER
&, RN~ mEIIMEFERE., Ko UREIRT XS T R~ R RE
RI%.

o fRlRE:. ZNEFRS. WCES. IMRFMERFE, T HREHMITL ST
i, SREPATLERMEVARIOR, RRELABNHZEBRELR.

2. B BIRZEA
BIMRERET =5, REARAERAR. RATEHARMBE, BAIHER.

IR EETHIET 7 RIRN B AEA, SEMINER. 1AL A, RS, RE. RE
PR BEEE, i, AATRR ARSI REE MBI HNEH L fh
MEER IR ERL

R, BEMNOXUESRMEERER. B2 hEANDEMREY EIEFM].

AR, BRIRHAR—HAEN. BERE. FmiTRNAR, SRR RTESHE
T,



BT PUEBRED A=NER, MIOBEREBELER, BLHBZREHE,

BIHEE

BEHEE

.,
. +
-, R
. 0
. B
*a, o
. +
gy -
w,
., — ~ L
.
-, i o+
tay, It
L 0
. .
= et
., wut
LT wnnstt
LTI T L

2.1 BIMELIERE

X ROMERTEE, BXERMAMENERRRHAR, BRSRTHHTAR. 2685
ARGLERENXRBREILMIE. R B, RESOBERNET, FOmafRn
IFTRBIES .

WHET: EREERS. K. RRNEFTE WEBEERENFR. M. K
A, R FAOGIHEIE. TRUER SurveyMonkey | Qualtrics % T A#t 174 LI

< EBREER. FAEHEEE SEFARIETREER (Buyer Persona) | ik AR
. BR. WEHPAEE IR, XTURIRWERENAREZEE, BHAINNTER.

- JATFTAHDHT:. £ Google Analytics . Hotjar £T &, HILA R A LT AT
=, T RBLEE RREMIIETIRN =M.

2.2 ARBEHRE
TP AR UEE NS

HITEEMT: FREEERT S EMEIESIT IR, 0 Facebook Insights, Instagram
Insights, 7 fES<FIR MRS SRAERI A P S TR,



EEWFENHT: HREENTFHNEFBHENTIZRE, #H SimilarWeb T EDH=%
SHFHMNIEREMZRE S, SHAWHENTHERK.

BB 7 Reddit, Quora EXF G, S5EXEININE, THREBEERENTEX
AR,

23 RR—ERE
BI5. BIEBBHGY KARTHIEE, Tt 5 RE MBI HER —BHREE.

TiZAD . WRIBERENGT Y. HIBEME. OERTE, #—SASTH. REETZHN
B¥r% Ak, AT A Segment, HubSpot CRM 7T iAM D FEIE,

EHWR: BT ABIN. HMEEHE. HRERTEEAR, MKAETHADE RN KR
N, MEHEKRS. oTRER Mailchimp, Google Ads & T E# TN FafL1kL.

gt FEENT R, EREEEIT IR Tableau, Google Data Studio, X
MIHKEHITRBRLN, BREBBEE ZNERTZ.

BTRERGHAENTR, FTNRGHRAITERRE TR, LB REE %
E. BATAROERTS, HRMIOMNERERORR,

3. ESmE

FaMESEESERNETRNE. fInEREN. . ABERBBRATARESFE. W
ERERERLEX—RINE RETSRUTIER.

TRESTREFHEMZAL (Points of Parity). =W EEMH EABMEL. W57 m1E
BRI~ . TIREFNME.

R EH B =5 (Points of Difference). BT mO 7, BEB S H MR Z AR
DREFN. SRMENEZENETZTNZEER. R, RRITESCE A T AR
RE&, ZRUCTUMNTINEERERE:

o UYMEERM. MERAETIEAFFES LJIFRATEEH. Fa0. BONmERNEE
MRS, MHEREAEEFHMETEAZIEN—F, XESTERMETSL
HIE T RAME. A, A#EERTST, FRMAMONIEEFRKR. M99 XTE 20 %
ETEE 9.99 XtAF. Wilson fEAT AR RRENMIE. A& MMEXEEHHENLA
i, EETREHSRENE EFAREENS.

o RITERMK: SN ENERATUGIAEMR. HEMEFIE. FIInEBiERaR
RIMRERT ARG R, GIMEHE AR, BHETE,. BT ZBHEN, FEBKIAERE
hEIE T RANTSNER, HE T EHEENERFR.

o ABRERNL: —ErRUMBTREREARNERRIUERKL. Fln. HREY
BERYEIBEERRE T LITRRIT K. Glowcity g2 —MRFRIBIT . ©BERATIETIAT



. FBEMRREERIET T KT @B, BHER T —R5HEX mnERME
BRELERIKTE, AT B~ mART,

E—EIH T RERER, B, dWFIZNTZ ESHRAGT R, 2THMLE, BHEE
BENE. MR, IMERFEARBFREIEFL.

MR REEB Y PREARIB R, #ﬂﬁ%ﬁkﬁ?%%ﬁ%ﬁt A= T
HRANZEER. flM, TRHRMEVEHRRREERET, BT TRETET T HRREESH
JREFRISMINRTT. ARSI T Z UBBREBRER. AT PH—LRD,

R Z A A ER

FRARRERAN, XBAETEWbEEREFAXLEL SR AMITHROLERME. UTE
—ERATHENES, FEmEER R EASEA.

o BBERERK. BETHIEM. FRREMEBES T, HEERERITHIIEN
. Bl —FOBRBT T RNENREAURFERS TERER. BAMEHFRPFHX
MFTK, HEFREFHREMBRIE

o BUABARILEFZE: WTERETRE, TRORIARMEARWNEREIEREEER
S LERR, (b, —RECABRIT BT EBSELERTREAEMREL, KT
ﬁ%ﬁﬁ%?ﬁmg&H@ LA AETERENEENSN. i, KEREFIFA A5
W ZMEEBIMRARS . FIRRELA A B EAIZ~ MR A TR E S

%.

o TREZEHNATR: HEFEREENTMBETHEEREERNESR TS HALHER
ERSIFRA, i, —REVEARATUAEETRBAELEATHELS. BELEE
EFRGERENZARSE. 50 D4aMTREREE~RNEARNR, XRREHE
BEMLOANMNEREE, BERTAERENREFEAR—ROLNZR, i
£ R EIAIX—5E

o ZRBRE#HE. &E. SELYNBEEREERIEEESMNRSI, flm, —KE
RES 1 AR o] DORIBE ™ mAMXES 20, ENHERY, B R UFEvRge s
FIZRRSEENMRAPERE. BERSEUNMEERMESNIMRTS. fETUS
HAEFERLERBERAERGER.

BEXETTE, MEMUEERAREA ISR, RREERERENMIREMERNE.



02 JTH B IESHIER

AR R, A—ERBRREIESFNSEI. NEFR, EMRMRshza. ©UsER
KNIZN B CHREERE — AR AN ES, SRREER. BB XK Logo.

1. BAE AEB TR

EREMEERE, FERITEATRILNEF., —MIRZICHRMER, MBPHTEHR
FRICILSEHE, EREATHPHIBEMI MR R,

MEERAEEK, N FEMRARE, MEER. BRKEKRARBRFETLDFE
W, FRIKITER, MAFILIZ, ETEFEHRENEEE.

ANKERER A AUYY SHEIN

TR

teoh, RERMREAEO. ZTCI, FESRMESEX. flin, FEMBNHERE K
$# (DJI) 7, HEMEEZIC. RNEBRETRNRER, SaMORHeIMEREERA
ZAa.

BEENE. BRXMREREIR, SUNMEEBETSPHAMY . TEBISTEENETR
BEZHABNINEE.

2. MRS =

2.1 BAREHA

5% (Domain Name) . fEAIRIISGEZE R ATRRERMBE R, MU HRIN. HRGEHE
FRBZENDHOLER EERHEEHSBERENNR. — B TCICAE BB B ERTT
mAERRIE . BRRERERMN . (RHEEMER, Fit, BHOE—MaHAESTEENER &
TR SESRHLR I E E DB 5.

AHRBELERETIM AR, TUESREENE—EEER, IHERHRETHANE
#. TEENBREENTEHRZNNARS . FIERSEALFTELE.

Blgn, SHRRFEEMRAR, MRAJVTEEM. TTIUSIH AL Originals A JL Design”, X+
3C EKmh#, T RURIIRAN Life s A 7R X AYIEIL .



2.2 AR

HERFERRDE M. L [Shoplazza.com| Jfi, HA [Shoplazzal] =R #
(Second Level Domain) , TTH=FE (a-z) F#FE (0-9) BEMAL: M [com] FETNZRIE
% (Top Level Domain) , REREAFABEBHFARER.

2.3 B R RN
LA R L RBE = SRS,

5 mER~ BN

MRIFERTEHCHRESTEITENEENERME. BAEEXAMMEAED [T
7] MRERNERE, IHENMEBELEIETRSMENZE, FRthESEREaERERL
IARFTE SEAY = R AR S A TR

XFEAFLMERNERNE, [ZRER] NAMZEFSEHESE~ R EBERNXE
5. UEZMF AB. Ticupl . [mycup] =t [wecup| FERRERLA [“RIE R HIRIIE

%,

ZTCICRER
—PNEEBHIRICIZ B R B EF ARSI BT, HaE AT AENE. —RhE. ARE
BIAAEZEEEY, BXRRBILEERWAAICENTTEZ—. ME, EENEZEENESD
R, HEDERMAIEM.
Ry, Br7REES, EERNELTMNEFEERNRENESR, XHEERZHHEAFICE.
JEERT:
L EERFETFENES . BRIFFLRAMEXM.
2. EEEFNVCEE, EERENREATERERENBAIR. MATRESEA

- RIS ER

TR B x4 #E [.com]

[.com] TR HBEERNE., SHEHRERZIANAMERIN [.com] R, XSEEE
[.com] FHETTESH [.com| BHEBEMLEMR. FH, ¥E51% Google ¥ [.com] EXH
SERMERYE, RN E X X NG, MR, MREHEFREDFEHXKER, B
AN F X TR R . FIaRAFITR [au ] | IIEAE [.cal .



3. &1t Mk Logo

mh2 Logo A BB hEEZXEEMIEA . RiT R Logo B, ST IUFIA—LEZ% TR, 0
Canva ka2 HI1E.

MEFERITIT, T POULRTHIBER TV AFmRIH R E#HTRON&T. N2, BiHIAN%EE Logo
Bt E#FISEEN, REENREE L SiaiTiek.

MHRERBIEEmE KE (D) A%, flan=71FE djir 2 KEEH"
(Dadianglnnovation) R EZMRIVEFE. KEFER, KEMTZWSE, RUKT
#r. IWFHER, BRWE. T

o /[ PN

MEEERAFOEITER, XF Logo FRAE—MERILE, ~SNETE, THEXT
GHETE A, FERAUEE Y, WTMABLENES, EE 202, X3 Logo FX
Mk, FREREE BT RERE, BERETHER.

BN Logo Bit, RIEFREMSEFHIARE, TEETHES D SREAME. @
%, BYRRE Logo, BHHT RMIEERELHE TRZIEE, FHEE ST A
.



03 ZN{ayfEERUx I3k

B, AR —EmIREHAMBE, BAXAEIHE A BV

EAMIER A, TREGHXS], BB LAXEINT, FREBARIEACAKER.
EERMIATTER.
JE[E Shoplazza 3§ ARNMEIRE . WA B, HBMREFFRERNSA TR

1. REE R S s

i EN

AR B AR ER—HFRY, BPRAEBR S PIEHRBGERXNMTA. AR AR KR
— N EH], EXHMEWIRE T ERINEA, BINREFRES.

WK BB SR P BN R SR,
& SHOPLAZIA

=) & P
HEE HETa ABIMRITIKF SgFeEL ARMRITIK,

BRUMTEE

B, TEEFEAEREDERENRIUE, FBEFXERTELR R A HEINK A SIBGRRE Ak
P, BBEEEUBIMNERAART, RECABFPHARBRITKA.

—RE, XMESHRABEZ—MKRMER, XMRESHFEERE R RHE—
MEEBZIR X HMAI—MRITIKA.

R REERBERITERATN, EEFTRHRTK SR, B PMIER 2R,
B
‘BN FE IR E R P BB RE NN, TR RS RAEaHITRIANESR.



N SHOPLAZIA

HEE @%mnwp V-5 Aﬁﬁﬁﬁ%F
2 "
o) L = o b IEETEO (51, ) EENI
i)
BEySREER

AXMIREF. WETHETEEZAE, ERARIRLEMNTRORT. BIEBERERTF
RIEZAFER, Ay, WBTERT fx%%ﬁﬂlﬂmﬁ)jﬂii%ﬁ’]ﬁ? BYEIKFE.

AR R MBIRX H5E T, SaaS FEREEEENAL.

WEEAG, BmARENETE=772M, EENKBENPEREREFEINERAR, FHER
EEIRGER ST, FEXNRNERENRREFFA.

ZAHER
EENEREERASE
’ BRENM, EiREE
PR SEG
=2 - 7 =
— i i —— = - 5B
: L :
D ommammsE i mgﬁﬁ WSS B A EFDREEEENE
D imemse Pt HEELEE PREZSES, BIRE
. AMIESES #1, tVisask BEYN. HEASHT
i Mastercard HWEIE. FEERBNE .
SREBRINWE
& s 8- =
B oppmmsn Amn  AWfGKEER BEAEERRE
ERAER REWRRTT B, f#ERERERS
W, EMEHEER
SRBAVFERE
B4
WA R

MTzEEmAmEs. —REBIWENTINEFREZERE R, EOBERIAER. Mzttt
SfFEWER. than PayPal, JRzihig ~idid PayPal E#IEEEARI, ARIARHERRINGK
AR S .

Ra, BE—T, URHETFoBERTEKNATR. SFaRPHEE

INRBWBIE, EMEEm A MERENEWS, FRZHFAR. WEaT. RFTEH
MSEEL.



2. TRERTHIAMNIR

BRI IREE, MUBRRE—MSTHERNIATIE, 0 Visa, MasterCard &, hEE
RIBFENTZIEFERE T, RERM AL,

TR, JEE Shoplazza ¥ {RFAD T ARBX A A IR ERSIA T, BIRELFHF
TE B TR S A RIS |

2.1 JesX

ERRILENR, XBIENEEETNEKX.

IERMEMAI|EESH: FAF. Bk, HFPHR0. BhXASEHE.
BAXNAREH. CREAFIMBERELETHERL T ESHAL. thin MasterCard,

American Express . Visa, Discover Z&%,
iR EF4E . than Paypal, Stripe, #EILEMHHNREItL—EAE LK.
#EXE, PayPal 2FARZHNBFIAAN, AMNM ELBYESLLIRE PayPal 31T,

PayPal A FMMEBIIERAF. RITMK A PayPal kA RFuHTX M. ©OLBENRAIE
BN E, FRETTHEERISHXOAM AR,

EEFATMAKEETH PayPal /=5, thinEeEx . ERFXMAMECFIAM. BEF
BHE. RORBREITRZMY, WEITkRE PayPal IR S, HeEBERETIINE
EEFAIE,

¥ SHOPLATIA == "= % @ & B = H
[ ] - SUOTH suiTeEs. AT BRIUETTAEESEHAENENKSHS TS BHSWITE
SEMxE - FIAM: = m BE
BHRS =il iTeRs KECRIEHS 2. R FiL.. ®aE.. ] £ R
HRME

55 Apps

BHE-T . WRIFHNBFTHIILEBX . BRAIVZIRITE [Paypal+EA+F] HEAXNTT
.
ERAFHNRSHITNEEERERRFALRNEGR, BRI EARSE T .



& SHOPLAIIA = 2 O A B 3

«  RIERARSS
Is #|x
EZAAARE RTRIRHEIER
Q iTm 2
& m& a
- BPF
B E% * wisa  VISA X @B Mastercard X %
o B Adyen
A =1i)
"R s @ @ v O oo
%= Apps
SRS
IEEeE Aiglobalpay
“ BA
A TEE vsa @ 53 E omcevey
EftiER
ERIE
| =
ZHiRE S BN v v @ BB oo
HkmTiRE
AR S5 SN
3 Allinpay
BA
Eid..S visa @ 3 @ oo E
ik
ERSsAR
hih APG Worldwide
= =]
FR wsa @ [ @
= EaRE

2.2 WAHX
WA EREEBD XN HTAOEZEEES, BHLAEARTETEHRTLHKE, 2
AN K RRERAER AT R LX),

Az

ARAX, EENASTERR—EETFEXNTY., B2 BESHIIME TSR ELE
%, BANINANAREAREBRBHBAOTL.

tban, KBFEFNZBRZC L FI51E 40 Suica F1 Pasmo EFiff 2+,

FHERENZE. BHABE—FRN Konbini EF)E X a05iF AR,

EXFART, METLUERELMYE, BiiE 7-eleven. £%. BHREL TMEMNERNESX
.

EEC2525BEHAE, A Konbini FFEXA MEASMIIEEHEERR,
RIEFR PR AL, NmiRE e LR,



X SHOPLAIIA e L o

< RnFRARSS

Is K .
_ WIENARER R R AR
L iTe 2 —
&
& Q. Konbini
- EP
Bi 4% X Konbini X gge
« EHET AsiaBill
ol 48 2R
L4 P TrustPay b S and 21 more
5 Apps
5 OEHES
0O EWigE GoAllPay
BR
ATEE vsa G - @ 030 B @ = and20mor
HatER
[GES. L
Er Oceanpayment
=)
ZHNE LY m g eEE == 70w and 49 more
ki
L ESES
15 Pacypay
BR
e i ¥ B Pou and29more .
Wi
ERSXAR
ia Pagsmile
- =)
TTFER o 1 cArxa #8 VISA wmsms @) khes and 59 more
E&RE
Payssion
=]
s g, B = e e we o0g 127 more

- HE
FREHE XEUREHERANEAITHZ— EAFTEREXSGPHETISMA.

R, BENBHATHHAE CEBK, BRIFRANEE. thin. KakaoPay 7l
Naver Pay g2 S ERIRILNBNZMAFE.

AHEE, BATRIRREAMAATT, MRS EHITIEK.



& SHOPLALLA =3 " " 0 A m
[ ¥ & RIUERARSS
I5 ®5 o
BREAHRER RIS
Q ity 2
a &%
i Q, KakaoPay
- BF
Bi B® = KakaoPay X jEi%
 EwRC AsiaBill
ol BUE =]
r coros e | s | o [ )
5= Apps
5 OEERe
X GoAllPay
o EHE ’ povs
ATHE wsa [ . ® @ =& and 22 more
HEHER
SN
¢ Oceanpayment
=1 ]
ZgigH LB s pmeme = [ o0da0moe
EikmiE
RS &0
k4 Pagsmile
. =1 ]
bk @ "M caixa @@ VISA ®msoam ©® e ndso »
iR
BESEHAN
s Payssion
_ BHR
Fh me= gie fhm ] me. wme VRS e

2.3 B X
B M E’Jiﬁﬂ'ﬁimﬂﬁﬁgﬁ, J]R Visa #1 MasterCard fFYEFARIRS, ERUNALZ KA AT
AR RITRRIATIA .

=E

REMOERERFRED TEE REEADBARS. BREMNFAARIRERERF. FAFH
HHERRE 54%, A4 5T. RE 10%%] 0% FRBEIEAFEMN. AMIE=%RE
EEARTIKA RIS,
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EPIRE

dress earrings
TR H5EHR FRE BERA

BRAN FaEW 1472 2.00UsSD BEDHT &
iRz 12.00 USD

HERR 0.00 USD 247 14.00 USD

EHRER 0.00 USD

BEST 0.00 USD « BT TITSRMNIPHIHUER:

1 Kendra Scott Ari Heart Adjustable Length 2.00UsD x 1

Pendant Necklace for Women, Fashion...
#itES ~

BRIHETEET
URL

RRER

S i

M= ERREELR AN 41%, FRSGELLEXSHNY 10%EF) 30%, AE=XREZRRT
M SREAR. iDeal 27=% ANAMBRITAAR.

- KE
KEANLREMETFERERFR. ERFNEEERAN 64%, RTFIMEL LA LS
4 50%.

i1 Apple Pay, Google Pay #1 PayPal N2 % E 7R ZRINAE FERE M.

Lo, BT EREA . T —EHMAOEMNA AT, EEIE AT Mybank F03%E Y
CarteBleue &, #o] I NEEERESHITIEN.

« EXEf

Britbzoh, ERONBX . EXEFHE LB LFHESE.

RIEA P54 Baymard Institute f9%511, 69.57% RO BT E RS E MY EMERNFIE,

MEXERT. MINREA TN FEOEREZNOAATIHE. NP RRFARRAIT AL
i,

2021
Digital/Mobile Wallet 27%
Credit Card/Charge Card 25%
Debit Card 17%
Bank Transfer 14%
Buy Now, Pay Later 8%
Direct Debit 4%

Cash on Delivery 2%
Prepaid Card 1%
PrePay 1%
Other 1%




Bribzsh, RAEMNZNATXTUREEREMIEBMESH M, B/NFHNER. &
REFREBROERE,

EERATREITESH Klarna #1244t BNPL (Buy Now Pay Later) %cL/EHARE . #

2.4 Rt
HTENSRNXHEFER, BETABENSINERNLENSIBSERER T %,
ERES, OXXO EHELNR BRI RZ—.

XA ATTI S B AR Konbini {EHES AL, JHERE AN LM ] UERE OXXO A
7. REE="TERREZ TH OXXO EFEFFK.

#EF, Boleto B—M+RTHHEXNTN. HHEANLTRRE, TUERTT. ATM
M. EFESGETEK. kI, PXx hR—FEFESZMANIMAAR.

EEH. BRT Servipag 5, Multicaja th2—M&IZXMAIZ M MARRE, Rapipago
nEE RSN R sl

BRI, ERFNARR TRMEXBERFMNERTN, BIEFF NI VISA. Mastercard,
UEHT ZNAHEER .

THE TWILIGHT OF CREDIT CARD DOMINANCE

Credit cards still lead LATAM e-com payments but are slowly losing share to APMs

LATAM share of e-com transaction value, 2022

Traditional methods APMs

Cashon Digital Account-to-
delivery_ Creditcard Debitcard wallets  account ~ BNPL PostPay Others

Argentina H % 36% 200 [JE 0% <1% 1% )
Brazil B 1% 39% 14% - % 5%

*
Chile B3 2% -
Cotombia N RN % 1%
Mexico 3% 23% 6% 1%

32% 20% 11% 17% <1%

Regional high B Leading country payment method

EEESHITMEANTRMEX A A ATN, REARFERIZS N TR REN AR
WM RIR, MUK ST E, BEERES FHBEE K.
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f&#7 COD) MARBERIIZMNTIR.

BEALX RS, BREZ AT R EAELS AT,
RIBZSHEMM 2021 FEHHBFFE . 58%AERE R RIIERFEAELIA.
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3. JRILYE ST AT ERIE AAIE

z%iﬁ il BAZIEEEFER, XS ARABRFECRENFSN. RNFEFTEXTH
R REFAHERIMIAHRINRX=NEE.

3.1 B
FEMARBMIERE— M, BERY. FAFRRERRENRAaE.

Interchange # (& FR{TIENAIEA) +Scheme 3% ($R{TRALUERRIZER) +UEITHE
k0

HPSRIEABRT. TRAR. FARKETHERAR.

N SHOPLAZIA
W TR ::i M
OIERBIPE AL/ ZERGHS: B2
440% + AERAE (& 35USD:
BTFERE, B .
paypal i;j?g#;‘&:;ﬁ% 250% |@RENBIEBRTHR,:
WEEBE03USD) a. @7 (IREM#21000HKD) ;
b. HE35HKD (J2MFi<1000HKD) :
EZEKS: .
2.9%+USD$0.30 RRRRN:
stripe ) 1%
(1 RS ?ﬁ}f:msz 35 Instant Payouts 1%;
. Fr: -
; " %, Fr e o
airwallex 13 Jo + HKD$2.35 2 I

MERIERFKE, PayPal AT RENE S, A, RAFZEINETRZEFER PayPal X
£, FrMINRNEBHZ R RN FEA PayPal, RS iAKREITE, Eb, MEMERAAL M
PayPal Bl BB L HEE.

AEHEMHMEE . Stripe Lt Airwallex £ 1%, BEAXZHRENRNZ LLRAEER . ERTT
FRBREREK.

32 REAER

BREERSARER XREHEASEALEENREBIERT.
REFAEEREER, ASTMAEIHNASEEEZHRA.
AT, XTRARAERAESENRSORIEE L.

WKAPESSRAEERRKFA PR, B FARATIEYREXKIEE AR EFMERTE
(Chargeback) EfFIMEIE A HIRK.



tean, EFRSERRIEE D 10%+180 R/IE, BIRE

f =S

SEELET SR 10%MRIFSE-REL (Visa/Mastercard &) i1 180 KFa T
s

BE, WARESHD TRIMLEIMES, TRASIKORERE, ASTXROASH
HRE,
THERBSHOKERNE ((Ns%)

BEfFERFZHEMNE (FENAIEEF)

v On 01 B2
SNH#®: USD
B EBE XRFER EHAER ERFER SHEAB BEREE RAFER ik &
AxnS MBRE
=W E £k <3WHES 3.4%+0.3USD/E
(Visa, Mastercard, *JCB. i
*American Express) 30-505%E 3.3%+0.3USD/2
>50h &% 3.2%+0.3 USD/%E
Axne MERE
S £ 20 USD/% 1USD/% T+14 (T2 8) 1,000 USD 10USD/  10%+180 X/%
M- {1 IR 52040 -
(Visa, Mastercard, *JCB, 5% R0
*American Express) 0-50F%&  5.1%+0.3USD/%
>50h5 %% 5.0%+0.3 USD/%
x¥-Klama 5.99% +0.3USD/%E
di-Klama 6.99% +0.3USD/%
&t

1. EHTBH#USD, HKD, EUR, GBP, AUD, CAD. JPY, DKK. NOK. SEK, MftmkheliEmSn
2. FHil JCBR WERSH 1000CNY

3. Shopifyld =32 B FiE RS 100.3%

4. B ERSMIEAENEHTRE

5. ST ARBERESN

3.3 XA

&iE. BMNBXINRIMABNE, FARSERZWERI TR, Paypal T
fEARUWGERE Stripe XA MINEK EH—EHRE.

BTXMANRZART. E=RSAIXNEFSZTEAREZ W, HREXFEELET.
ERVPFCRENIARNERR,. —EERN SWRREFTRIEADR, PRI
FREREE, HREECRESEBARINERE, TEEERKFCRE.

ENBR. MREMALETS. R UNED A ERG IR EAURER. Paypal FI{EAF.
XA R ABCRRRIER . Paypal fIE=77GRARSSH . 40 stripe A0 airwallex. JEFUBGRERE
i REEINERFRERE. RERABEMXTLNE,

MRIREERN . RAEIL. fURFHMTY, AEFKRRER . NEFASASRRH

A 55 S B TIE



BifR-HE XM RIER 7RI

RIBHR

PayPal

Stripe

Amazon Pay

Adyen

Payoneer

Airwallex

checkout.com

R BE

ERFE. 2.9% +
Fixed Fee (0.3 CAD)

FHBHETE. 3.9% + Fixed
Fee (2.35HKD)

AHb. 2.9%+0.03 USD
EFE. 3.9%+0.03 USD

2.9%~ 3.9%+0.3 USD

RIS K E HIUL T

3%

4.3%+0.3 USD

RIEFR R EH PR

Useepay 2.9%~3.3%+Fixed Fee
(0.3USD)
‘U EEERIEML,

B Mgtz

https://www.paypal.com/us/webapps/mpp/mer
chant-fees

https://stripe.com/zh-cn-hk/pricing

https://pay.amazon.com/help/201212280

https://www.adyen.com/pricing

https://www.payoneer.com/zh-hant/
https://www.airwallex.com/docs/payments__ge
t-started-with-payments__ fees-and-pricing-

models

https://www.checkout.com/zh-cn/pricing

https://www.useepay.com?utm_source=shopla
zza

NtZ%E, FLATEMNEERER, TSEENELI).
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FREABZNEBEYRARELEE, BMREFREENYIRIRR.

1. TRERVRRE
LRSI TR, BERAEE— BT AN TSI

BIERRE
BEAEHK LEEH FHEH BHEEX -
BEABHK S LB EH

TR B BRI EENRAT, RTEEEANEN O RS AR ER
ne.

Tz
YR ASTERIBREENER TR, LHINSE. BE. BMES BROTREDEN, X—K
HEEF D TLIER.

B EE%

ARk ANES, BEATZENEXATREI X MBS HARARER. ROPRA
EE SRR,

EREIRX
BRE, BREEXIRENENE, BREMENTH. AXNEES, JEFEREIERR
REBAB)HNE B AE AR RSN S TIREE.

AXMNIREF, EFE-DEENYRTTR AN TRIESRNLE. FERAZIREFH
MBI A EERER,
BETRXSFANBIMERNNBEREFYRERN, NRATRES CHFTREFSENIR
TR AE).




2. BRI

BEwREN

L EER B thes £n zRem
égglt 0-30KG 3-5% R ﬂgg;l 100 USD+

ﬁg 0-2KG 15-20 % E}’g‘gfr ﬂ“‘g;% 0-5USD+

f\g 0-30KG 7-18% 525:?‘ ﬂ%ﬁ’ 5- 50 USD+

=R 50 - 200 KG 7-10% LERUR, SATBIER

R FohR 30-40 K% BIMELEERSGN. HYREEHRIEERE
weR 0-100 KG 2-3X% R, EOMESY. EENRERS

S, BBUNE.

EITARMULFHAPELE, HlnPERE. EMS &, B8 HFnEBMBUNE. EMS, Eire
BRE. FTON/NE. IntHRBUNEFHIT T I,

ERBUNER AL ARIR . BREREANIRLSE.

BEsh, MEBHZ. WRBERS . BRENHE, EFENRIEREBEERE. MK
Re. BEEAIBNE, ROFRISXK.

FTF, EERRE.

#EDHL, UPS. FedEx. TNT % REAHREZHMLFERS. AFESREEMRES.
BE, MERE. BENAEEFEIIERRERSIEETUEDEAKBLUEENER TEA.
eoh, MMEES A SRt o DUERFL sk .

B=M, T8YR.

ELINFTIBRIRE T4 . BUNEZ%. BNEL. BPHEEE. XMAARERTAMER
BARFEERSGMX, ERXKR, BAEERBKASEEENEIR, R E A RIEE
12, BE 47T NITIERTPOXIL,

I, wIME,

AZEBMEEERSHRIEI CE, XIERBRMNMCEME, SE2LEEHm. TERR
B EMESBEEEmziiiEINe, AEREIYMARGEERFZEEEFINER, XNE
BERF.

F_NMERRAMEE . BINMEREITEERS ., @i LR RIEE B mEEAE. X
MARANAMTSEE, JMREANEBEYGE, ERENHSEEERAS. CEHH



5. AE£EREHK.
BHFH, BERRENERRIRS.

FELANEANRIRE. EMS MME—ik, XERBASEFRVSHERE, BEAEINTHRE
fR. BEIXEES. HXEERE.

EERRES . EMS MEFRMLSENE AR, BRI EAEIR60 ZMER, HFENR
. BRiitisy, GIINERFY2-3 K, BREERK 57 K.

REBL, SMRTRNATRACEEEF 7. TURAE NTHNERIBUSETASE.
TR EEHRGREAT.

3. BRYIRARTUANAHE 2

BHYRRERAE BSNNENS S, MATENYRREENE. REM. NRTEFEE
REF, WTEEFTERERNEREETNLSHER, EFEEECHBRIR.

B BHACHEEEKR. WATRESARE R, FanEREE, 2)EEEAR
@%m%&%iAﬁgA,%E%E% LTREH, =SB RE. XM At E
BEEXNEIENBES DR

FTRFER, ETRINEYRERE. UERSANEN 5 MRIER. AEBERIEHLR
BRNYIRE, EIEEESEAMTT.

IR YRIRSS

-y
Y = EXPRESS
EEME =) 274 M’flﬁ' CN_- — i

/7' =l T
YunExpress

INITG88E - AHNEE  orrapmcon
\vwmn CORPORATION )& 7;7 pkoﬁtm W EEN
TV, EEBWARZEM—LEYRAS, EERIRRENES, RABRIRMETINT RS

TR BRI .

EEVRBENERSEANST . AENYREREGEENNE. METERN. RSTHE
A, EVMREENTEN, BEEMIRNERSHCENEEE REBEmIRIFRITES,
BINEZYIRER.
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TSR — AR S I BA

AERBESIRT MR BR AT A, BELUEANEMTHRSEESER . AFTFELEM
LR FENLEFRMIANESRE, BRh v SHRINER.

1. EBARR
B, ERRE—TAINE.

A/AT]. 500 A E

H/vpE). 20-500 A

INFA AV 1 Soho. 20 AXTEANA Soho
NAAE, REBRUBETA, §MRAUEBEE.

XHRNAT), BJRER 5 - 7 AROEERERN, HARAEER T IUME, XAFRETS/ NAIBAERE
B, BRRAA.

X$/ Mgk / Soho, HJREERHEE T RILHCHEMLIGHIBA leader, FAHMRMNE AR
£, Z45E, MAMNREN EHERE, REREEABCAHLY. LEZMERNRE
t, BHERFE 1-3 AOLIRERA.

2. NF4ARY

ThruhFIBA leader BE MR ISEERMIINZL, BEARE TN EENKREZE, 8%
M BN P ERRESAEL R, Wz EMBILIES.

BRT FEEK SEO, RIFEET BHMSIRRE (B4E Google Ads. SNS. EDM F3) JR[A
EHMSITEREMABNFH. BFEAHLRE, B2 SEO fMER. AR, BHF
B, FiY SEO X ZMMNtt&RSMISIMRERE.

ETAzHkE: fREAMIAE.
B AR . SRR~ A FE R PR,



2.2 HARFER
RITURTIH . AREMSEIY) . ME MRS, FSeERTFLREE
BlmIT A . BIERE, mTAE5RBmEN KRR (N) &,
Rtk . BEHR, ERTAERERBERSHEN. TENTERIRSHRIZEF

2.3 BFEH

&R, BEXRIE, IR hHARNE /D EBSE Facebook T3 Google FYfLALIfi, 7EIH
TUERE, BEBRXFENREREUAE. EASEERMAIMRESMNTELT. FTREMER
ARSI RIS, OB EERERITHLEEEE.

SEO. XNMRAITAMNERE S, WILBEE, TRz ERIEFRT.

RNAEH: MAREENTE. 5%, NTEE. BV JEEEEINARR, BED
KIEXANRAFRERE X E.

FEIRNE XMV ERZBATIAERERCESEXE, AARERIELT/VKE, BF
B native speaker FYE T,

BERNMERBE—TET/\BNKYE, RAEEFTESREXEHTIVE WA E. RN
BHFR native speaker EFRLEEHSRENE, AFESHENXEXEXRAREMMT

. WAMEEBEFREERNE., XFNARNEHEEANDREXZNRE. MEMAKRE
TH.

HEES. 3 B2B ki, FTEE LinkedIn. Facebook (ZR47IHEE) . YouTube, Xf
B2C kiiiEFER L, BT LEIREIA, 1£F Instagram, TikTok, Twitter, Pinterest &%,

EDM BB+ E$H: AdIAER. € SNS #1 EDM fEAEIRZIEFRAIRE. thetE n+1 A9
X, n DFREEILE 1AM, T ERAERSEEFRRRL, ST MRESC
AYESLIEX P ERIRST SR A

KOLiz’E: KOLZER TIERIEHIE KOL S1ERE. FHAMFBEEER KOL. HIEFH
e, ENMSFEER. MEEIMERS KOL (KRR, BEXLETE, Mg
BEBIRIT AR IEER . BREFREETE, FHed~mIBEMR R EIRERNRETT.

2.4 BIFHBA
BRAR. DMBRAEE. RIFRRRGER, RETERENOTRAR, HEREH

af -

ERXH: WRETEEN M. ERETHSEE EI?J’Eﬂ—{EﬁH MMk, TREEELH
BRIk, BREFERSAPORANER, RAFIFSREISH . BR~RBESER.



3. KPli&5E

KBEWIEHFRER, RSB BEMREREEZE—H. %A KPI, stRETHE—RAEIRA

HE.
BZ, KPIRSHAER, RENMEETAOIEIETREOVISSTTMKTTE, | HT

Rl 55 FhE] REfF Bl A T

3.1

A

3.2

HEXEER

BHEH (GMV). K. K. B, ARFELERSHEER.

EITEER (AOV). THREMNIFBEE—MTELERZ D,

E? (Gross Profit). \EHEF PR EMER M SAAKITE.

TJEHE (Order Volume). LiITREE, FESFENIMMEHESEER.

#{L¥ (Conversion Rate). A%l (FMWX) ALLR, HEHRRIHEE SHERUEE

ESHRERER

M35 E (Website Traffic). UiEMubifn) 2oRE.

FpEXLEESLE (New vs. Returning Visitors). &Iz MESLEAILLE].
BkHi® (Bounce Rate). BHAWIGHIAFLLH], XE— NTTARBF.

TRERIR (Traffic Sources). TIAFZEREME, MAVUER. M5 HIALITHEAE,
BRf = d7 % (Email CTR). FTHHME RraE AT BB L.

3.3 MusHEXIERR

R (Website Traffic). Mubij[o) &R

FAEXLLESLE (New vs. Returning Visitors). #EHiAEFELZAILLE.
Pu5{SEERTK (Average Session Duration). 5% 7 Muf B2 35 A9 [a],
Bk (Bounce Rate). ¥|{E— M E/ESAIAFLLE].

R EN TR (Pages per Visit). F AR FHIEEHNTHKE.

3.4 EDM fH%$5FR

BRFIZRITE#E (Email List Subscribers). H{4HEE5IRFNITHEEE.
T &K (Subscriber Growth Rate). 175#E%RIEKEE .,



HB{HTFTR (Email Open Rate). FTFHEBIHAITTIIEE L.
i ¢ Rt (Email CTR). FTFFABAEIE MarsbiEmITHET S It
BUHTTI (Unsubscribe Rate). (51 REUHITHRA SRR,

3.5 HIABKIER
HR&EEFHL (Social Media Followers). &3 XBEF S T EIMLEE.

RIS 5 (Social Media Engagement). LAEH A | 5 i B FURE
E.

AT (Clicks). 7EM,. HRXGHE. BYMAFRELNERTER.

#5335 (Average Click-Through Rate, CTR). B\Ns{—ATIHE = SdssEfAIE
stk

=S HE TR (Product Reviews Quantity and Quality). = ZiFPHEENAE
RE.

3.6 ERRXBEHBUEIR (KPIs)
BE B (CSAT). BEiAE BERMEAHEEITS .
B (NPS). EHRIERE DA,
B KEZR[E] (First Response Time). Bz 2] & KB A9FHIR (8],
T HIfE AT E (Average Resolution Time). R o) BT E AR g,
SEBKIGIRE (Active Issues). HBTIEZERITHIETEE.
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"THEREE SENESR TENEHEMRE ERRBREFMERINEENRESR.
MNEBRIEFRYRZAEE, FBRHRBNTIAY, §— A HERHREREFIRILES

PINEERNRE, XEEMBEEMUBERATARET —MRENER, e HEHEETRIN
1 A AL

1. IRSEEREMR S E

1.1 IMITAEE R

ERIMIETMEZARSRE . MEREHEERAR, HTRE. REUNBETRNEER, &
FEINEZCEME R LUBIMIIRS B ., a0, GoDaddy. fJEZ. Namechep HEREE
FAERE,

1.2 I8 e R

HEHFEHAANELE, AFEREPEEBRERIRLIET . SERET (HE) JIERRS
aeff, BEHEICP &R, UREREFEEZI M7, WEFTER, TEER.
mEMERE. UAEEEREHTHAE. FRIRNE, BEASF [xyz] . [fun] FmN
RFBOHE. BTG, BERZHCE SSL 2EIEH . INEBR ERIESE RS BRI E
HEARE.

BAREREY. ARE [EHEE] > EHRE] > [HE] | MUHASREERE.
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2. R fRERE

ABRERMANEET. MBS, RENITBEEXRER, XMIEEHRAS
ARENZE O, RREEBAERFRITDHMNER. BAETEILX—BIFE?

7 [03 a0fefiEERi Bk ) . BATFMANE T BRNHMBRERE, FUERAEBKIEHEE
MXAIRATR, AT HRBGRREMIIATTR. FBITARE], IABEAEFENMIFER
5BiFEMmZREREXAIRELE, BNOEEES AT ANEEENREN. ABIRE
B IEH, FEARIERRE

I PayPal. £IRZINTHBETIMNFE. XHBEMEDINES. HHEHRZRHERE. #F
A7,

2. ERAFEAM: FHXATR AEReNEENENREN, BAREHXIEREIR
.

3. AHAIMARSE: SNARMNBRTE, REAMBENIATE, WhETHM
. BEXAE.

TH, BMIEDINAERX =X MBENETERERAR.

2.1 PayPal

SHMFERZTBEARLLR. PayPal 2B TERIFEE . BIF @il PayPal S & ERIL
TR, ZMBEHRARNMBET . AT NIEZRkAE SRS HENGIR, FEE
FRE R E AFRIURILE B CRSRITIKS . SHMMMTTNMELL. PayPal f(F L HBXER
., XX FERERIRIEE ARIEE— R RS,

Itboh, PayPal iRt T L2 fRIEHEK, HIMMEESMIETSEE, MU FREHRENRD A
MRZRE. NTEHRERR. £ PayPal #1TEMEE %, RAf{IALE0BECH
XAHMERBOEESEBIE. MTR AR, PayPal R XBI=HI R G o] IXH Bhfthl g R AR


https://shoplazza.feishu.cn/wiki/ViWuwZ5K8iUpIykqd40c0di5nPf

KRk, BERHESRZHINE.

AT E SIS PayPal (X fHi@iER . 7£ PayPal EAMINHFIBRERIKSE, BEEEE
BHEHATEEH, 232 NEIEAHE] 1 [—BHEEE] .

- EIEEHLE PayPal ik~

1. ExPayPal kSiEe. at NRE] 5, B PAFOEERIKFHER ﬁ%é%&i%ﬁiﬁ un
KRN S TTREFAK SRS, R ZRIGH{E PayPal G &M A Ful S IESFTHR A
iE.

il i
(&=
F20215HA EHER &4
fKHIPayPal.Me
EFRA
M ik BB +
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Anker Prime 20,000mAh Power Bank

BaER (200W)

107 Reviews See reviews summary

$129.99 BmEREENEREML

r §109.99 with the code auto-applie
o

4 interest-free payments of $33 with affirm). Check your purchas

200W Total Output: Equipped with two high-powered USB-C ports and one USB-

A port totaling 200W output, quickly charge two laptops simultaneously at 100W

each for maximum efficiency.

Lightning-Fast Recharge: The 100W rapid recharge via the USB-C port enables

the power bank to be fully recharged in 1 hour and 15 minutes

« Power On the Move: With a compact size of 4.9 x 2.1 = 1.9 inches, the
20,000mAh power bank is designed to fit seamlessly into your bag, making it
convenient for travel and ensuring you always have reliable power on the go.

« Get Real-Time Information: Stay informed with the smart digital display that

provides real-time information on remaining battery capacity, power input, and

power output, giving you complete control and visibility over the power bank.

What You Get: Anker Prime 20,000mAh Power Bank (200W), 2 ft / 0.6 m USB-C

to USB-C charging cable, travel pouch, welcome guide, our worry-free 24-month

warranty, and friendly customer service

Note: Does not support Samsung Super Fast Charging 2.0,

o ® E )
° ey

Fast, Free 30-Day Money-E Hassle-Free Lifetime Customer
Shipping Guarantee Warranty Suppert

Quantity

Add to Cart
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Anker Prime 100W GaN Wall Charger (3
Ports)

78 Reviews See reviews summary

$84.99

4 interest-free payments of $22 with affm. _heck your purchasi

« Fast Charging for 3 Devices: With 2 USB-C ports and 1 USB-A port, effortlessly
charge your phone, tablet, and notebook all at once from a single charger.

+ 100W Max Two-Port Charging: Whether you use both USB-C ports or a
combination of USB-C and USB-A ports, enjoy fast and efficient charging with a
maximum output of 100W.

« Ultra-Compact Design: Experience exceptional power in a remarkably compact
charger that is 43% smaller than the original $6W MacBook charger—ideal to
bring anywhere you go.

« Total Protection: ActiveShield™ 2.0 safety sy
charging. allowing you to power your dev

+ What You Get: Anker Prime 100W GalN W,
our worry-free 24-month warranty, and friendl

m delivers secure and protected
nfidently.

rger (3 Ports), welcome guide,

y customer service
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Last updated on: May 12, 2018

Returns.
Within 30 Days - You must return your pmduu within 30 days of the product being purchased:
Our pelicy lasts 30 days. If 30 days have gone by since your purchase, unfortunately we ¢an't offer you a refund or exchange.

To be eligible for a return, your item must be unused and in the same condition that you received it. It must also be in the original packaging.

Several types of goods are exempt from being returned. Perishable goods such as food, flowers, newspapers or magazines cannot be retumed. We also do not accept products that are intimate or sanitary goods, hazardous
materials, or flammable liquids or gases.
To complete your return, we require a receipt or proof of purchase.

£ Please Do Notsend your purchase back to the manufacturer.
There are certain situaticns where only partial refunds are granted (f applicable}
Book with abvious signs of use

CD, DVD, VHS tape, software, video game, cassette tape, or vinyl record that has been opened
] Any item not in its original condition, is damaged or missing parts for reasons not due to aur errer

BIARE ERREAEN

Privacy Statement

Last updated on: May 12, 2018
SECTION 1 - WHAT DO WE DO WITH YOUR INFORMATION?

When you purchase something from our store, as part of the buying and selling process, we collect the personal information you give us such as your name, address and email address.
When you browse our store, we also automatically receive your computer's internet protocol (IP) address in order to provide us with information that helps us learn about your browser and cperating system.

Email marketing (if applicable): With your permission, we may send you emails about our store, new products and other updates.

SECTION 2 - CONSENT

BT Rt EX A
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Returns And Exchanges

Can | return my product for a refund? ~

Sure! We're 100% committed to making you happy. If you wish to return your
item(s), please contact us with the reason of return, within 10 days from receiving
your order (according to the delivery date on the tracking record, if applicable),
and we will provide the return instructions in details! Returns without prior
communication with us will not be accepted. Returns made will be refunded in
your original form of payment. If the payment was made using credit / debit card
or bank account, thera might be a lead time required by PayPal (our credit card

settlement service provider) to set up the credit transaction with your bank.

Limitation of Returns & Exchanges on specific products:

1.Customized products are your unique creative expressions. Returns on
customized item(s) for reasons other than CASETIFY error will be subject to a 50%
processing fee on the refund amount (after adjustment of discount/shipping, if
required).

2.Shipping fee and express shipping fee are non-refundable.

3.If Cash on Delivery, Thailand Online Banking, or PromptPay is selected as the
payment method, only return for exchange or store credits will be allowed.

4 For orders purchased in our CASETIFY retail stores (except GASETFY retail
stores in China, Australia, France, Japan and Korea), only same-day refund (as on
the date of purchase on order receipt) is allowed. For orders purchased in our

CASETIFY retail stores in Australia, China, Japan and Korea, we accept returns

E3kE. CASETIFY Bt Bl T1

How do | return my order?

Damaged or wrong products

Please examine the received items within 48 hours of accepting the package. Should you have any

nquiries, kir
After t

issues,

reach out to our after-sales team at supportalolaroseglobal.com

nitial 48-hour period. we will consider the product to be in perfect condition without any

We appreciate your prompt inspection. Thank you for your understanding

In case of a damaged product or a different product has been delivered than you ordered, please contact

our Customer Care team for further instructions.

Return costs will be for us in the event a damaged or the wrong product has been delivered to you

Other products
Forall products ordere

ough our online official store, a trial period of 14 days after receiving your

order applies. During this trial period, you can inform us at any time that you would like to revoke your

purchase without the need to state a reason, we will offer a free return. To inform us that you would like

to return, please get in touch with our customer service via email: supportalolaroseglobal com

How long does it take to process my return?

Once you notify us that you would like a return, we will email you within 24 hours(within working days}

and send you a pre-paid return label within 48 hours(within working days)

Once your return has been received by the warehouse and it complies with our returns policy, we will
refund you by your original payment method. Please be aware that payments can take up to 7 working
days to process depending on your bank or payment provider. Returned items will be refunded

excluding the original cost of shipping

After we have i

wed the refund, it will take up to 3 business days for the funds to be placed back to the
original payment method.

E3&5E. lolarose B BB TT
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PRIVACY NOTICE

Last Updated: November 30th, 2023

This Privacy Netice is issued by Anker Innovations Technelogy Co., Ltd and its affiliates (together, "Anker”, "we", "us” and "our"} and is o als outside our organiza
with whom we interact, including customers, vi s, users of our Applications, recipients of any of our other products or services (together, “you"). Define
Privacy Notice are explained in Section (16) below:

This Privacy Notice applies to all of Anker’s brands, including Anker, AnkerMake, AnkerWork, Eufy, Mach, Nebula, Roav, and SoundCore, as well as any specific device, website, or

rs to our terms used in this

application that references or links to this Privacy Notice
We may update this Privacy Notice to reflect changes to our information practices. If we make any material changes, we will notify you by email (sent to the e-mail address specified in
your account) or by means of  nots

n Anker's Application or Site you used prior to the change becoming effective. All changes shall be effel

e from the date of publication unless

otherwise provided. We encourage you to periodically review this page for the latest information on rivacy practices.

You may also have certain rights regarding the information we collect about you. Specifically, the rights of Data Subjects under the GDPR are explained in Section {9) below. Similarly, U.S

residents in general and California Residents in particular may find information on their rights as a consumer in Section (15) below.

List of Contents
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2.Creation of Personal Data
3.Categories of Personal Data We Collect and Process
4 Pury
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8. Your Privacy Rights

10. Direct Marketing
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13. Cookies Analytics and Tailored Advertising
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Terms of service

Last Modified: 06/13/2023

1. Introduction

This Terms of Use (¢

reinafter the "Agreement) is an agreement between you (hereinafter "you™ or “user”) and Anker Innevations Technology Co.. Ltd and its affiliates (collectively,
Anker”, “we’, “us” and “our’) . The Agreement is applicable to all the users or browsers accessing Anker's websites or appl

ns that reference or link to this Agreement,

Before creating an account on Anker's websites or applications or using Anker's Services, you should carefully read and fully understand all the terms and conditions of
especially those regarding service fees, applicable laws, dispute resolution. the exemption of Anker from liabilities or restrictions to its liabilities, and your rights and obligations. Those

terms and conditions are highlighted in bold for your convenience.

By clicking "Agree” on the relevant web page/applications and/or creating and using an user account (hereinafter "Account”), you are regarded as having read, understood, and
agreed to this Agreement and to be bound by its terms. If you do not agree to this Agreement, you have the right to exit and cease using Anker's Services.

2. User account. Accuracy & Security

2.1 Creating an Account

When you access and use certain parts of Anker's websites or applicati including but not limited to anker.com, eufy.com, soundcore.com, seenebula.com, ankerwark.com,
ankermake.com, Anker App and devices, Euly Security App and devices, eufy Baby App and devices, eufy Clean App and devices, EufyLife App and devices, and AnkerMake App and
devices (collectively, "Anker’s Services’), you may be asked ta create a user account and to provide information that persanally identifies you

After successfully creating your account, you can use it to log in to various Anker’s websites or applications without needing to create an account again.

2.2 Information Accuracy

For the information you provided, we will only process that information for the purposes of verification of your identity, we will not process that infarmatien for unrelated purposes. You
represent and warrant that nd your use of Anker's Services is current, complete, and accurate, and you agree that you
will update that information as necessary to maintain its completeness and accuracy by updating your personal profile. You agree that you will not submit any fake content {including

|l user informatian you provide in connection with your Account

without limitation any username, likeness, or prefile) to willfully and credibly impersonate another person, whether actual or fictitiaus. If we believe in our sole discretion that the

ess to Anker's Services. For additional information, see our Privacy Notice
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Strap Colour ~

... - ".u.

I
Dial Shape ~
Arch B

O oval
—
—]
—
=

Polygon
[ Rectangular

Round (33)

Square

Dial Material ~

Ms. Lola Green Onyx Watch Mother of Pearl Watch Malachite Textured Watch With Two Strap
) Black Onyx Set
= $2676-06- $2.313.00 $1:398-60- $1119.00
Black Sandstone 4185566 $1244.0
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CASETIFY Club ABOUT CASETIFY GET HELP

Enter r email SIGN UP
Get Co-Lab Mobile App About Us FAQs

By continuing, you agree to hear from CASETIFY! CASETIFY Authentication #CASETIFYSustainability 100% Satisfaction
For more details, please refer to our Privacy Policy.

#CASETIFYCares Guaranteed

Promo Codes & Coupons

Prass TRACK MY ORDER

Purchase Gift Cards
LET'S BE FRIENDS - : Careers Contact Us

Reviews

00006

Great R BEBEIBEI 111,293 reviews on 7 Trustpilot

Copyright © 2024 CASETIFY | Privacy Policy | Terms and Conditions English
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Get Primed for Deals!
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BLUETTI Flex
Discover endless energy with our

BLUETTI Flex subscription— only

Explore
$39.95 per month for premium power

anywhere, anytime.
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Outdoor Exploration
. KOL &

For wild trips, camping, and on-the-
go fun.
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We use cookies to ensure you get the best experience. By using our website you agree to our Privacy Policy.
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HOME NEW RELEASES ALL PRODUCTS LUCKY BAG
FINDING Q
UZICORN

ACCESSORIES FIGURINES FAQs ABOUT US
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U English v

Finding Unicorn FARMER BOB Fragile
FINDING , FARMER Forest Series Blind Box Lucky Bag
UJICORN * [Fragile Forest Blind Box*2+Random
Other Blind Box*4)

Fragile Forest Blind Box*2+Random Other Blind Box*4(This item cannot be

purchased individually, only in a combination form)

$49.90

Qty (35 in stock)

PayPal

) - ng - 2 : f Share , Tweet (p Pin it
Q Q ‘ * E j, . % —..;: .

b ST VITI PR T -]

E K/ 3kJE. Finding Unicorn
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PRODUCT INFORMATION

Name: FARMER BOB FRAGILE FOREST SERIES BLIND BOX
Brand: Finding Unicorn

Style: Classical Models 5+ Hidden Madel *1

Material: PVC+ABS

Quantity: Single Box

BLIND BOX RULES
DESIGN CONCEPT

Everyone has been here briefly
. HIDDEN
The firs, the green fields, the lush greenery
These are probably
Remembered it as a place of spring in the morning surprises hidden in
the extraction.
and summer in the pines
But never set foot in the next turn of its growth
The broken, the dead, the frost and the rain
SINGLE BOX

I've never seen it

§ . box canfidential packaging.
The silence of autumn, the snow of winter. e, sl

s what model in the box untit it's

This series has only loose boxes. no whole set

FRAGILE FOREST

Artist
Introduction e

JO YOUNG WOON

11%

SEALED
FROZEN
FLOWERS

Trendy artist, started his art creation in 2013, his art
works include: designer toy, sculptures, installations
and so on.

B F3kJE. Finding Unicorn

& A 3k3E. Finding Unicorn
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~ e
FINDING Q 2 O engish ~
ACCESSORIES FIGURINES FAQs ABOUTUS

New Arrivals

FNEA - 5)etuton

m- Agan New toalkal
L

£ >
> >
Finding Unicorn Agan Finding Unicorn Imagine  Finding Unicorn FARMER  Finding Unicorn zZoton  Finding Unicorn Double  Findin;
Touchable City Series... Life Series Uli Ul BOB Fragile Forest Serie..  Naughty Animal City.. Lucky Bag Shinw:
$14.20 $10.90 $49.90 $12.90 $19.80 $12.9C
Quick shop Quick Shop Quick shop Quick Shop Quick Shop

Hot Arrivals

m, rasen m ) oS <AAMY m

%3‘ % S8B09® Rida O

Finding Unicorn Finding Unicorn Finding Unicorn FARMER Finding Unicorn Finding Unicorn AAMY Findin;

Shinwoo Birthday Alone..  Shinwoo Ghost Bear.. BOB Retro Replay Series..  ShinWoo Lovesick Lab... The Magicians Story... Shinw:
$12.90 $12.90 $14.90 $12.90 $12.90 $12.9C
Quick Shop Quick Shop Quick Shop Quick Shop Quick Shop
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HOME NEW RELEASES ALL PRODUCTS LUCKY BAG

FINDING D \
UICORN N L
ACCESSORIES FIGURINES FAQS ABOUT US
FINDING , =
INDING , 7 FINDING i x (E)zZoton FINDING , (=
ICORN * ::’y UlicoRN * @ RO UICORN * §232Zoton

L T

R ¥

Blind Box Encounter In The Wild Series Blin Spring Tour Series Blind Box Animal City Series Blind Box

$14.90
$12.90 $12.90 $12.20
FINDING , (2% FINDING e FINDING. FINDING , m:
UIICORN * B3 UZICORN * Qw‘-f’w ulicorn * REPOLAR ULIcoRN * RICO
° z — \
* ’ >
E. A f B -
o . A
o
Finding Unicorn Shinwoo Ghost ding Unicorn FARMER BOB Finding Unicorn REPOLAR Finding Unicorn RICO Happy Room
o ¢ ish Blind Box Fragile Forest Series Blind Box wonderful Summer Trip Series. Tour Series Blind Box
$12.90 $49.90 $12.90 $13.20
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https://shoplazza.feishu.cn/wiki/Kw0ewyPkLiNsItkCBrHcQ8QKnPh
https://helpcenter.shoplazza.com/hc/zh-cn/sections/4408157540377-%E4%B8%93%E8%BE%91%E8%AF%A6%E6%83%85%E9%A1%B5
https://helpcenter.shoplazza.com/hc/zh-cn/sections/31775685484441-%E5%9F%BA%E7%A1%80%E5%BA%97%E9%93%BA%E8%A3%85%E4%BF%AE
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https://appstore.stg.shoplazza.com/listing/244/iguana/?locale=zh-CN&utm_source=store_admin&from=store_admin&store_id=448203&user_id=0600af40-f536-4454-afbe-404403335494&keyword=%E5%A4%9A%E8%AF%AD%E8%A8%80&page=1&order_by=best_match
https://appstore.stg.shoplazza.com/listing/8198060/ugc%E5%A4%9A%E8%AF%AD%E8%A8%80/?locale=zh-CN&utm_source=store_admin&from=store_admin&store_id=448203&user_id=0600af40-f536-4454-afbe-404403335494&keyword=%E5%A4%9A%E8%AF%AD%E8%A8%80&page=1&order_by=best_ma
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https://helpcenter.shoplazza.com/hc/zh-cn/articles/4411633235865-%E5%A4%9A%E8%B4%A7%E5%B8%81%E8%AE%BE%E7%BD%AE
https://helpcenter.shoplazza.com/hc/zh-cn/sections/4408558776089-%E5%B0%BA%E7%A0%81%E8%A1%A8

1.4 PREIE R

[PERHMEGEM] sEF B A A REERE MR H SN, EEEmIERNESER. EHEM
FRIFEEES, SRBEERE. RllR. ANERES. §RYBEEXIBENS,
B EFNERE. FRERF#KE. WEZHE. TEFEESNEHTHIRENL. &RE
HREERES BRIHERTIE, IOt TRE.
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Free
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Add app
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1.5 Google RET BiffF
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S MBRINRREIEH I E £, TMERELRR. §FARYRALEERENBRE. 12X
ZEHN, BRRESEHAEERS. BETRE. RAEABEEHAFRE, MOERELESR
T FFER Google RET A,

’Sm]ﬁlﬂm App Store O Google F# [x] Demo -
“Discover your different style *
Google RETH E P
Free 1 \ ‘ i
|
i =
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https://helpcenter.shoplazza.com/hc/zh-cn/articles/4408574442393-%E8%AF%84%E8%AE%BA%E6%8A%93%E5%8F%96
https://helpcenter.shoplazza.com/hc/zh-cn/articles/4408566518681-Google%E8%A1%A8%E5%8D%95%E5%B7%A5%E5%85%B7
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[BIRTHRME] SERBMEHR AP MIRBIEAER, BE MRS, BEEHENT
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2.1 Add to Cart }H{&

Add to Cart fR{H2—FIBE A P YA e, TREVINMYELR, BERAATIRN KR
MEEEREAMFRELY L. AFATURESFEEXRTAE. BEXE. RIETREMN
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Add to Cart 88

AT K LR L Bwel 7

B3>, Add to cart
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https://helpcenter.shoplazza.com/hc/zh-cn/articles/4408566490777-Add-to-Cart%E8%AE%BE%E7%BD%AE

“ omnise nd Features v Pricing Migration v Integrations ~ Resources v Search Q Login

Sendemail & SMIS -

Sales

that really sell perermenes
Revenue from Omnisend
$21,605

From popups to newsletters & abandoned carts,

Omnisend merchants are selling more stuff while paying pe

less. In fact, they made $72 for every dollar they spent on Albcmdonm i Your cart called

email & SMS marketing in 2023. SMS

I
e Email £
Start free Get pricing offer a
Connect Omnisend ta your platform )

E R 3KJE:. Ominsend EME T

FEF: BRHESH App RE
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https://helpcenter.shoplazza.com/hc/zh-cn/sections/25221150965273-%E7%94%B5%E5%AD%90%E9%82%AE%E4%BB%B6%E8%90%A5%E9%94%80
https://helpcenter.shoplazza.com/hc/zh-cn/articles/34242156566425-%E6%99%BA%E8%83%BD%E5%95%86%E5%93%81%E6%8E%A8%E8%8D%90
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3.2 Lucky Orange &%

[Lucky Orange #ft] B FRMESKSEGEEEST. BHHFEEAATH. TEHRERE
e NI EMuas R, ETRAATTA%EE. Lucky Orange MR LILILEZIN, SHEME
RP#RFRF AR, HARTE Lucky Orange BERIEMMS . FRERERUABEME A
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#5Bhu(y. Lucky Orange



https://helpcenter.shoplazza.com/hc/zh-cn/articles/4408566481817-%E5%A6%82%E4%BD%95%E8%AE%BE%E7%BD%AE%E8%87%AA%E5%AE%9A%E4%B9%89%E4%BB%A3%E7%A0%81%E5%B5%8C%E5%85%A5
https://helpcenter.shoplazza.com/hc/zh-cn/articles/29743723566105-Lucky-Orange
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1. MIEXREE
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Audio X

More than making music more beautiful,
it makes life better,

iz = © g
Free shipping Customer service Secure payment Contact us
Worlduide Shipping 24°7 Orline Privacy Protection Spesk your mind
Audio X
More than making music more beautiful, it makes life better.
L | TR R I
% w5ty P 53R
RYEE] A
PC i W53 R

S,

B, BNFBEHTNERE, X—FLEXEER. FAABNNEGRIRZBINERE, —
BXREE, BRRETRNABLT L., XREEFEREMIANZ MR, BFEET. Tk,
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3058w | 55km | 50km/h

1H 10.9kg

HEEQES

Product Information

Looking stylish

T PCunfIiesd, HMTUEREBMEH#TT, X TESmeE, BTTUERF
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https://pagespeed.web.dev/

= PageSpeed Insights X

wermn 28

ljl‘/(‘;J J . A 0 5089 ® w0
Q(’!,‘ - Y 2am
MmN AR 1% & L4 = -

BRIEIE; B —
il

Google Page speed insights M4 Bt s
17T Google (9 Page speed insights TUE , FAMEHANENIARIMEGHEE, KEREAT,
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SBITBERREEERE.
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A RuE T — R SRR
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1. BatsmR

SaaS. Software-as-a-Service, Z{HFBENARS . BNiEIT MERIREARFRSS .

B2B. Business to Business, @F%xR (iZigtW) WRFXRMNEFHS. Bl S5Hl b
BT HEMHTm. RSEEERRKH.

B2C. Business to Customer, B FRF&H—MER, etV EEAREREHE™
SRS .

C2C. Customer to Customer, EMABREEZAMNEHEEHET RIMRSHHLZTEE
=,

DTC. Direct-to-Customer, RIE#mEE)EZEE. DTC @f# MR EEmEIEEENM
[, BRI, SeRE—NMERT. £ B, EENRE MAEERBEENSEE
s EM R, EIgEETEERTS . {18 DTC MR I ERMNE . AaSERHTEE
N, ESRENTHMRS.

Dropshipping: LR EAELS, M usiRFa—f,

2358

Listing. M@ M MAYRRIIE, BIAMmAEIRIvE B R RS mE R R FIE L.

SKU. Stock Keeping Unit, fFft8 A, thollEFSITT, BIXNEN~ R SRESHME—
FRonfF, FASRRBIREGERS, NECENMSEFEI~RHNERER EXAEFEETNR
INOJEST, SKU MEXIRIEARTL. A5, BRXME, Fli. BEEFRENRENERE
Xy SKU BERFIIE. e, XX, MAELTEE1EPERRERA— SKU,

SPU. Standard Product Unit, #R&~=RE4M, EHMEERENER/NEL, E—4HIUE
. 2RRNTELEENES. ZEEHBRA T — 1= miVRET.,

GMV. Gross Merchandise Volume, BAFHEEITI, IE—ErEIERRNNERKE 25, 7E8H
BRI EX EEMIGR LT, XNEFRENSRTITEST. SRR MNRAOIBY.

AOV: Average Order Value, thifZ#£1y, RIEHEMTENMNIE.

LTV. Life Time Value, BFLEME. THIEBA—NERBEMNE—RBEE—REX
BMFIXAN A BRI HIA R B 2RI R

ARPU. Average Revenue Per User, & MW, ARPU ik BESENFH A E
HNANS, XEREVSELEF. A ARPUE (Jt/ B) = 2N/ B

UV. Unique Visitor, 37 35%, Soit 1 RAARIEGSAIA AL (L Cookie JAfkiE) .
—RREA = LIA RIS — & B FistEA— AR, AT DR AR AR, (0] 3 M 5k Y BB A A



HE. MumHERIAERN S MBI KM Cookies STHLA. MRAFERT IPERE
Bk Cookies, FipEIMERMYL, 1ZMIGAIGETTH UV BEAZLRY: WRA TR Cookies if
5], 75kR Cookies sEZFE iR &HIHE, TSI 1.

PV. Page View, 5[a1&, BIUENEENATE. BT EHEMER AR ITEE:
E—EGITBERNA TSR — D TUEMICE 12K, £XRITHSREE— R E R e E
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TRy IP #5. th#R IP £, 35 1 RNEAARE IP #itiy A FinaMusisdE., B— IP ik
AR JLAE, SR IP #5241, IP 2R TR =M IP itk XK REAAERIZER, Fr
UEITRFA (ZAFREMIP) ER—MEEHERE (R—07 =M IP) LM, aJgEgicxA—
Tz 1P ipEE . MRAPRETER IP, WBTEHE RS,

Conversion Path. BI#{LER{E. RIS E R, HARIEISETRBEFNIEI G TH
SERHIBER (—IETHEL) PERFNFASERIER.
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SEO. Search Engine Optimization, BI#Z 5%, e RS ERRERBRHE
BRI, BAHERERETBE SR RSIENERERGHHE.
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ZENHERIMNZFER. A, ROlI= (BFE+« BEA) * 100%,
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