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Early Halloween Shopping

Consumers shopping Top 3 reasons shoppers

before October start before October

AEREE NRF V0L BEMNAFEIRAER (67%) . RIGEERER
(52%) . LRI (49%) . REZBR (43%) LARFHFHSMIRY (29%) , Hbp
ARFEFRIGEIFIHH B R ESIA 38 25T,

Total expected spending

Vo
O " ]
> o <

$3.8B $3.8B $3.5B $0.5B

Costumes Decorations Candy Greeting
cards

HIEE
Pinterest B 2024 FAETEBRERR, AFPEMRTFHRTXE, it gil AZH
RE" AR RB L RELSRIEKT 170%, DUFHEEREERESTIERTRENSR.

AMIMBTEE RIESNRIEEIMN, Pinterest LHTBEaIREEIR BT 2656%, E&A
EVRIREMRIGEIRTER, BBWM ERAETRIKET 50%, “90 FAAENR
WBIKT 140%, MFAZRVEMRR, SE " WREF NRRERKT 850%, m
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EBEMTA (Black Friday) & R&EEH— (Cyber
Monday)
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—NREEE, TEF, FEEAR Cyber Monday SRERIFIXMNE RAESEEN.
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#R#E Adobe Analytics, 2023 FRETHEBRETLHEST NP 56 (2%, tb 2022 4F
BEWBILEK 55%, M\KIERE, X—SRESAHNRFRA., B 2017 FLK, £LH
BNERT—F, YHBSERETNE LWWESRT 28.7 25T,

US consumers spent more than ever on Thanksgiving in 2023

Annual Thanksgiving ecommerce spending, in $billions

$7

$6

$5.298
$5.6B

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

$5.11B
$5.148

$5

$4.218

$4

$3.688

$2.87B

$3

$2.438

$2

$1

0

Year

Source: Adobe Analytics, November 2023

1% Salesforce ¥7, 2023 EXERET& LITANFINTEMMER 119 E£T. , MH
BB SR HEEIIAT 2980 25T (ALK 6%) , RERLIEK 5%.

Hoip, mARHEBREWNEDALMNNEE, Adobe HURRR, AMEL 10 AHF
BIKEIRET 182%. IEHTHIXE 28%., #@tfE/MA¥. Uno Show No Mercy. &
HBAY. BLEENEANYRRETEYETLESWINGE, KEHERRNE
3, i< 126%, BR3= (124%) . BF™=m (113%) FMDAPESR (67%) tLE#E



w3, BF-RMBMEFNEERS, 955 27% f 22%,
% EMFEIRK, BMiRAREES

Salesforce NEIEE R, EEZEMITNEG DRERIER 6%, Hoh 82% HifiEk
BgE, BiikaFREthEIIEK 44%, Apple Pay &1 T XSo 18K, 8L
2022 FIBEKT 47%.

& Adobe Filll, 11 A-12 ANFEMMERRENREERESFEREE
1281123£5%, SEGIE 53.2%.

Forecasted Revenue Share by Device Type

Forecasted Spend by Device Type

Hov st - Dec st 2004
Nov 1st - Dec 31st, 2024

- 1
- o

@ Mobile Wl Desktop & Other

8 Mobile @ Deskiop & Other

ﬂ?,g;ﬁ‘;ﬁ Adobe stastic #iB3E: Adobe stastic

& Aodobe I, 2024 FREBTEYIENTEEELE 2023 FRESMPZBK, HFEES
RO, M—AZHESE,

Consumer spend during the holiday season

Reverue dollars: 2022 vs 2023 vs 2024 forecast

sza @ mee

Forecasted Spend on Key Days

@ Spend in Bilions.

EERIR: Adobe stastic HIBRIR: Adobe stastic



FIRXESE X T5 UAE International day

REAMEKT SR
FEN 12 B 2 HRERKENERKA. EEX—X, ECHROMWMILIBE & 75
- FghMa4% (Sheikh Zayed bin Sultan Al Nahyan) BRFHISIS T, i EEEB
gk, BIT—M—NER, S7MEKH, BFHERRTRNERD, £3X—8
KA,

RIBXEY EI T IR
RTERRER, MEKENREASSKMENBIEGE, Eit, XMKHENREK
BIER, BRMRAERNNZ, BEEEHFEHNFNS. SEEERNMIA
RATERNEM, MRXEERT —BXHESFENRRED, N—LHER FEFEN
B CRIME, BITCGEBNEENRRAY, XEREESNASZRNEES
WL RS .

ety
= (8 =

S

=
.:“
T Ny

=~
=
-
=
=is
-
=
E




EiET Christmas

1. ZRTERASIG
EEHHR
AR EEBENRERATASXATRORENE, BT S5HRNRSFN,

RP. TS5 L EXAE, ERERNHWENINS; MEREHN™
®, TESEAESERNFIATT RESHR,

ERTTIE

HiEfLY: BAZERRIBEILERR
1R, EEEIFREFHNRRENN
EREAMEREIMT . EREXEAN
T, EiEE AR RENEEITAT
EREYBAINOTEZIR, WEERH
BA, BTaBF0es, ZEET
MAtETHREY. HME—FPHEL
BB R T B AL A S R F 8017
AHERTR,

EFZERE, HFNEEFZNE
77, DUMEEIEZ AT LS —E/NL
¥, WmR, ERAKR. EEE, #
FNFRRERERP LREXRER, B
AEREANRSEEZRARMNEET
RIEILMHEHFE. TRUER, &
FAHESEREIFSS, LEREZEAT
LAITEE AT REIEALY . MEEFLA R
BEEEEBEA, RERRVNBAREE
LT,



Eig+: BEFHRRE—/\NRE

B, REZELSHTMARANEE
ERFRDPERRERT, NEE
BISRRNLEREDPESNEZRTE
=, FEEEF LS T —EiRENE

9. FERARGHER, EFRSLR
BEDREARERENHNE, B
HAMNFRERRTEBREFR, R
EAERXIR,

xRt ERAERE, REHHI
— T REARNEXNTH, BESE
UREEN, LUBMTBRRESH. £
M — AR A2 RN RS,
SALEHEE, M ERMESHATE,
¥, mR. EE, S LEMIELL
. BR2E, AMNBEEZENSTBE
%/, RIEWE,

EiHEEEE LEAZERHEE
KTHIERER, FALTERE SEYm
LI, 1SFRNEENMEERERF
R,

HEXE, FEPIFREEE, EXEARENTADHSE=M, XRRERXEZET
RAE—ER. KE 70% BIXEAERET BB SBARMRALER K, X2
RERSHNTRERN,
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£ 2023 F, XERATEHETMIHGATLN 9573 2K, X—HFEERFMEIT;
2023 FRAENZEIMMITTE 9573 12ETE 9666 {Z2ET2)E,

U.5. dollars

Retail sales in billion

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023*
Year

Stastia —INAERR, £ 2023 FHSITEERBREELE $923 ERRHIHRK
., WITPEAMEREL,

1,000

2006 2007 2008 2009 2010 2011 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

#R#E Statista Consumer Insights ##E, RPNFBREMESETHLSYRNEIE,
55% MIEEAANZENEEXRKRFNASER, 70% HRIHEBRFSSHERARA
HERDE, ZEAESHIESRNNER, FENE, XEAREEVEILMNAZ
Wealyy, XRPFRITIRBENEFHIE-FLTHRIR, ATEGZENHFTHRERFE
HEE, BRSRER, 8 37%MZHEFRROIITRESMERGR L8 150
ESTR
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MBS—ME—RNEERRERERT, BESBHMLMTEENER, RRERR
k. BTYS, MUUSREENLMHEE—0NLa,. FK BEMPETE.

The Most Desired Gifts
This Christmas ﬁ%

Share of UK respondents that would be happy to
receive the following Christmas gifts this year"

1. Money (cash or transfer) 1. Cosmetics, perfume, body care
550%
2. Clothing, textiles, shoes 2. Money (cash or transfer)
3. Vouchers/gift cards 3. Clothing, textiles, shoes
4, Food, drinks 4. Vouchers/gift cards
5. Books, eBooks 5. Food, drinks

[h=]
=Y
!

41%
6. Smartphones, tablets and accessories 6. Jewelry and watches

36%
7. Cosmetics, perfume, body care 7. Books, eBooks
8. Computer, computer accessories 8. Event tickets

22% 28%

* Respondents could pick multiple options.
1,046 UK respondents (18-87 y/o) surveyed Nov. 7-14, 2022

Source: Statista Global Consumer Survey

statista ¥a
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i Google BERR, MSNWMEEMGBIME, 74% BARREIITE. AMIER
EERE, EEERRPHMYNRERERME, F, FRTHRBENELEY
WEFER 10 MERKR T RIIFRSAABRNWETH, 7 Google FifS
Ipsos TR —IHAR P, 34% WEEHBRERFBINCEME 2024 F£7 AFHBTR
B, X—tEHBERSTF 2023€ 7 A,

34% of U.S. consumers said they had
already started their holiday shopping
in July 2024, a significantly higher
percentage than in July 2023 (28%).

MEMANEEER, B ZHEERLER

REXEMEREAEDM 2022 FEPHIEERE, ERMTE——UWNEFAHE
HEMRECE A —— SR THEENLE, £TXEER, ASHEEEREFN
MEFEHBENSIASEREBMNEEERER (66%) , BT EZFHOHE
(59%) , BHEESTHNNRXEEER, BIF-RERENYT,

B 7 BEROMIE, ENNERERLEMEESHEENS, EREEMBI1AR
EEBLMEEER. Z HABEAEHARRERMEXORDN,



Top shopping considerations in 2023," % of respondents selecting as top 3 consideration

Overall GenZ Millennial
(n=1008) (n = 45) n=

Better prices
and promotions -
Product availability -
Convenience -
Better quality -
Better shipping/ -
delivery costs

Easy to shop across .
store and online

Baby boomer
= (n=319)

E)
[°]
@

£

-....
| if
abl LT B

iges 42
y, Oct 17-19, 2023 (n

McKinsey & Company

+ Xf¥A: SRR BNPL B3 Lk

REEEH (2023 XEHBEEREBWMIRS) HERMEAZHSE, REEREE
A FERERFATERMAR, RARBIEFINE. ZHANEPRAESH

EFRERAREREE, LR EXTHEPERND, ERUEEREEREE

HRfEE, RE ZHAREGAFESNEELEMIHAER, Z HERRHEE

ARSI R A E R,

Planned payment methods for holiday shopping,' % of respondents

Overall GenZ Millennial Gen X Baby boomer
(n=1,005) (n=45) {n=284) (n=357) (n=319)

Credit card - - - -
Debit card - - - -
Cash - - - -
Buy now, pay later . - . .
R o [l © I I
Other I 5 | 3 | 2 I 4 IB

ourself or others this holiday se
X = ages 42-57; baby b

S
ages 181074

McKinsey & Company

< ERNRMENES: FROVEERS

2023 F, £ 23%MFHEEHBEERT, MRNENFBEVEHNFRSEMEE
HtEE, fSTER B MYE ik EsRX LR,



Share of respondents

0% 5%  10%  15%  20%  25%  30%  35%  40%  45%
Shipping & fulfillment experience (free shipping. ability to pick up or receive $m
product the same day you purchase it, faster shipping
Small & local (local business, small business) 23%

Deals & promotions (limited time discount, free gift with purchase, loyalty points
o rewards programs)

Positive product reviews 14%
Brand loyalty as

ESG considerations (environmental/dimate concerns such as carbon-neutral 2%
shipping charitable giveback on purchases)

2. #IFEEER
«  TikTok 73 Gen Z [ I FES

& eMarketer #IBER, 83T 1/3 B Gen Z SEEE 1 RI7E TikTok Shop M H4L
¥, TERERERE, TikTok I2HSIX 50%B9%MGIRIN, LARS|EERBPEAFTIZHT
R FRABE,

@ Have you shopped for holiday gifts on TikTok Shop this year?

GenZ (18-24)

TikTok aims to follow in the
footsteps of its Chinese sister
app Douyin and become a major
force in US social commerce.

Gen X (45-54)

During the holidays,
TikTok subsidized discounts of Baby boomers or okder (55+)

up to 50% to entice US users to 40% 59%
make in-app purchases on its

new marketplace. Total

W Yes M No, and | don't plan to
M No,butiplanto [l | don't use TikTok Shop

HRZ TikTok 48X, 78% TikTok BFRRERLMEBELMEWMRMR X, 1
HTF 2022 &,
B 54% BIHBETE 2023 L FEYIEHE TikTok fERBIEMETFE,
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10.1 10.15 11.1 11.15
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TikTok REHERELEZFRRIERARET, KLARMRBHARED, MG
XE7E $25-$30 IAFRLE=HE. PHRAGKIMLREENERRE, MHKEER. A
ET RIS AR EMBN 2814 F$20-$30. $55-$60 tuttEXial, Lbsh,
FRANSHNBENEERA. BERAERNEARAERERAMENRIE
@, MIEEESMES25-$45 X8,

o TikTok for Business
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BIREIRS R H Seel RMUN—MAFMRERS, TLURSHTFYRIRBRASHN
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MAITREESE, ENXEREBRKEROEENRE, BEEIHFERE, S5
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BT ESFHRST S, BRI S25%, U EERRENFREBENEHREZ—.



& SHOPLAZIA & SHoPLATIA

EAM—EPFESE 2 EARM—EPFESE 2

FIFEN 20-30%, REAETER WAL, B, CEORATRES
W, SEFENEE. ABRE HBERLE, LTRENSGSHRE
| . ) ( wHRE.
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Pk BLACK FRIDAY |

. A LAPH~REN—N everything is on sale

* ERRE: L CRAH°. WAERT. Cane
EENT Wk, W3 AT

- - i T i
o« » BRIt SNBTAETR, BHDGS AN Ca
(] REMA LG, ORRNYNREDS, SuUit— .

EARHEENGBanner, BE§ETRHTE0

nExwa |
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SERA=ERE— AL

- 20% OFF
* HE: 115838-115298 SALE

. IHER: BRNTLLE BN B8
o Sk, RENERUALE, SRARICEF
g b i

* BRI SR STLRAND. SEREREES
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Es B L LY ARER
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PR, WAMRNITITIT (CTA)

® BRIt SAR—IH, REITSARPESS
RASERE, BiRitNANRIHRFIAESR, #
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8, SR STARINMERNSR. BB
SITAERETFIRRENS, AAENENRE
LET TR T

#& Omnisend ¥R R, 2023 FRAMBEEENBFHMHIAT 1028, BEIEE
R, REEMABTHMHTARER LB FEMTARS 20-30%, MBRABME
2 11 APEERRNMZ—,

B4, FiZAtARHEFIARZEREMMIR? NRRSTRRYEK, BHAKRT! £k
L, MIRERF/REY. 10 B 22 BYE, EREH 2022 FEMBIBKT 40.2%,
ITREIBKTIE 26%, ETHRN—ESIIEKT 37.9% 1 27.7%.



RIEFREADNEHENER, BEAFENEHNE-R. AERITN.

FFAHE: ATEEHEBEN

HACH: EHEIEREEL

R RENEDSIE
RE-RFISFHAHRRE-—HBFHREIRBEFEES, REILURRARNEE
TRERELERE,

[EER&XFEIE Omnisend ERNSTBMEEHRTE, BERIEARSE TIHDG) Th
g8, ANIRNREAREMERNEITN, FEERSEIRFALE.
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TEERMN-EREE, EFENRIMTRERGETEEIRAS, XRI2ETNRT
EERBB A E IR,

FARRE: REIfn S5

SRAMOTIRHMBRET, SFEN0 11 B, HESYRADNMNEHNEHTR. 19512
£ 11 B, WiFNRNBRHAZIEE.

RRMANSESHERRN—E, B 11 BPEaZERANX, XiHE, SBMEEHIMR0
EMEHBEENREHZEZRNONEEMNS RANE0E, FIRNEEEY,

EEIME: LREM, EANtE. ‘SRAERNFEL, KSIBFPITHH
.
#I:  TEarly Black Friday Frenzy; / "VIP Exclusive Pre-Accessy / Countdown

Shopping Weeky / TEarly Access to Black Friday Madness! ; / 'Black Friday

Pre-Sale Starts Now!;



ERi®Rit: EBRSISENAEDE, FNEBERRAXTE, BFNEEHFMTE
MEMESD, MEEMRRNNERAMA, TRIGIH—KEEITEL5F%0 Banner,
S8R FARNKENEREDR.

GAME JULEP

About

ki

SHOP EARLY AND SAVE

OUT SURPRISES AT {ECH uT

03 1502 00

sign-up Now

EARLY
BLACK FRIDAY
DEALS a

THE EYES HAVE IT

With four shimmery shades,
a sharpener, and an exclusive

NEW SELLOUT DEALS
ADDED EVERY DAY!

artist-illustrated bag, this set
is the best way to gift a
smoky eye. $82 value.
ONLY $1

I G o
. - Get three shades of

It's Balm In a giftable

artist-illustrated sleeve

$60 value.

ONLY $19.99 »

HEESR: EFAEEE, RIFELNIMEEENE, SRRA=REE— R
B, ABTRBNERGERNBLEE. SRESHEREFEM BT
.

B, RETEXEHRIZEITREMTNAE, SEFAFITR, RaSAnilR
LRESEREERRAEER, NMEEFRIESEEME.

AR EHESEREN



HCHIRE 27-29 B, 3B REY. RA. M—=1TEETRN5IREE.

MRFNRMREETEETE, PAREBTRMEFEZMNEHETR, ERBWX
RYLURE—HHERX RS (MiERE, BEATERMHTARLRS) . A

EOINR: BRETAUSERET. "BHF . "BREBELWEFRL, BANE
BIATE, BRBAEEFRHRIMTNMAZER. RItzs, BiEPERNE
CTA, % Shop Black Friday. Save Now. Shop Now, REARENEBIZ="
CTA; BMPREREMOFTREMER, HEETHE 3 5 6 M-ROBRIHNF
8.

#l:  TA big THANK YOU,; / TWe got you a gift! 1 / "Happy Thanksgiving
Day!y / TBLACK FRIDAY everything is on sale; / "Black Friday is here! j /
Black Friday Starts Now!

ERigit: sMEPEIRMAIN. REERRARENRT, RURANTER
EfEEAE, ERFMITEEIBRRABNDSER, URERAIERNEHEE
)-1‘-0



BRAND NAME MENU1 MENUZ  MENU 3

[STRIKING BACKGROUND IMAGE]

[BOLD OFFER WITH BOLD TEXT]

D/ FF
50%
STORG FRIDAY
We're celebrating Black Friday by SALE
slipping a FREE BLACK TANK into
all orders over $75 SHOP NOW —+
Just add the tank to your cart and
enter the code
TANKSGIVING
Wishing all the mamas and ...ENDS MONDAY 11:59PM
mamas-to-be an amazing holiday.
Cheers!
Team Storq

HER: ERAHXRZBLRERBHMGE, DBEREACEENSS. fin, —
BRAFNAE (BEE 29 BRR) , MAAMELEE—HEM, TEREHHN
AR, MEHMEESEE 9-10 AEHEEE TR, IESAPERANEEIER,
£ 27-29 BRUXEREE, BNSXREFIGM, HEERSHMEEFTFRMR
TR, AEBITRRFESIEKT, eI ABERISTEMHEXME,

PRIAR - RENEDPEIE

BT 298, RANES—RET, ERREENENEER—, TLUMERSEHM

Py
o

Last Call M4 LIRBERBHIAEEE, BRROENIAT—T, IRNREL L
TN, STRATEBREPIZAEITE. SRR, EEMERHETREGEMIIN
ERA, HERULEXR EEFER, "XREFHEANFN, FEEL. o

BIIXER: EMEER—, TRIRAREBS| AAKANE, KGO0
=MEBR, #i4NSSPHBIFEIFTE (CTA) , 0"Grab the Deal Now” 5
“Last Chance to Save”, HRIREMERBEEZEEETH.



#I:  THours only! Don't miss the black Friday sale; / TCIFinal Hours{720% Off

Everything s

BhRigit: SEM—EM, BRUEESEPE-RINEERL, @RS
B3I ARFRBEER, EFHEERIRRREER—RHRLE,

"PREE DELIVERY & RETURNS I8 THE UK

CYBER
MONDAY

30% OFF
CLOTHING, BAGS
& ACCESSORIES

CLEARANCE PRODUCT

QLS U] USE CODE CYBER3D

OUR MOST EPIC

CYBER

WEEK EVER!

HUNDREDS OF ITEMS EACH DAY —
IN STORE & ONLINE!

GET 'EM TODAY!

BIG CYBER

DOORBUSTERS * DEALS * COUPONS

HEEFUR: B, ER—X—X, BAKEELOREEME, SREHRERM
HEWYER, RBRELITARMBITRARERE, BRENSNRENRE

KEBEENESE,
M BREMEEHEER
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- HEE SikmiEE

1. EBRETH
BN MR, EAEEEMN

Mckinsey iR E&RR, HTFRMABIMRIGERETRE, HEEXERPRE
BREREEY, MNEREESEE=FENSFRERNEOERLSE, FEXM
FUSERAUEFEIBNEE., REFLEF, BRMERENETROHEEX
HNFHEESE., ERERNRE, SFERNEM N EFENSERRRENNE, 25
EEX/EDPKR (7-8 B) MEEBFHEA (1112 A) .

Optimism ticked up over the summer.

Confidence level in own country's economic conditions,

ZERARER MK, MESEMTSEMIL, M8, EEMERMIERN
FIHBRNEERAR, HP, BR=NMEEHEEEERENAELSISKIt, 88
50% BHBE LR OWEINMEEEENER. IRELE. AGRENETRMSEEE
Bt RERT BN SRNEE, MESNFRSENMEMRREEXEE. Wi
FHRE, BREMXSTTFEWMAN_FER, Aok, #IoEREHE.

IS, EEMBERRENAEEENE, REMRUREE, EEMERBEE
th, EEREFESKFE" R, BEFHRXHNETRBBEILEEEANE LB
SKILEER,

E
£
-



Shopping Attitudes and Motivations of European Consumers 2023
% of reaporcents

ST conon
ATEmATIONAL

AEIGHMRRA, REMGT KiiE

1RHE E-Marketer #f25, £BIGE 5%NBHETREPE, EMNBER=XH
1. 2024 F, RMEVBAIHESISTIE 8000 12555, MARMIHMNHEEALNA
6610 2370, MARUNEANRETE. MEEHEL 2200 {23700 HEEERM A
5t, BUFRVHEEIREAT 75 %, BEAAERER. Bifm=s, XE. 8. #
BRIFEENAREM B AT,

Retail Ecommerce Sales in Select Countries in
‘Western Europe, 2024
billions

Retail Ecommerce Sales, by Country
2024, billions

Asia-Pacific
$3,671.82
North America
$1,283.05

Western Europe

$661.12
Central & Eastern Europe
Wis19e2
Latin America
W si7088
Middle East & Africa
[l 510090

Source: EMARKETER Farecast, October 2024 (see below for notes and methodologies).
B

BABRAIHIRIRK, BREYEESER, £ 2018 = 2023 FHiE, KRR
IEERTETHENMRER KLY, ANEFSERHRERA. LUK=. #ERA
5 FIARROKRERT S, BETTRARLNFENHRY KN EER RN
Mo 2024 F, REREBEHZISKEEN 127%, KALKREETERERIRIM
xXz—,



Retail Ecommerce Sales Growth, by Country
2024, % change

BFHREEREERD, RREMBETFEETR (COD)

BFHEFEFRARMS N RN EEERAR, EhREERRMEMAS
XOHRELARS (38%) . BHRFIK, (A2A) WA BERERT, £
HEER= (68%) . B= (64%) finBL (30%) . Uboh, 5EEEF (BNPL) B9
AN LR, BNPL ERBEMIRBOERRIN 21%, £5F (12%) 5=
(11%) BRZFW,

PAYMENT METHODS PREFERRED IN THE TOP 10 EUROPEAN
ECOMMERCE MARKETS, 2023

Digital Credit Cards De_bit & Account to Buy Now Caslh on
Wallets Prepaid Cards  Account Pay Later Delivery
united Kingdom [EE N 24% 23% 7% 7 19
Germany 32% 1% 6% 24% BT 4%
France 28% 25% 25% 13% 5% 2%
Italy 35% 21% 25% 9% 6% 3%
Spain 33% 26% 14% 20% 2% 2%
Poland 15% 6% 8% | 8% | 3% 1%
Turkey 16% m 14% 14% 1% “
Netherlands 109 10% 3% 64% 1% 1%
Denmark 31% 21% 27% 7% 12 1%
Sweden 15 16% 15% 30% m 1%
M Regional high
ECDB

MEFRRMEXOADSER, KT (COD) MREZRIDHERE, UTDEL
Afl, =ik 78% NREZEHEETMES T, MARERFHEFHE, MEREAR
MR ABRHEMHE, AT LN ATREESHSRT, 36% NEEZEER
NEXM. E9FF, REMARREBNZMAAR (25%) , BT (13%) &
BHE., BEIRNE, B=NBNXMERRESTRAEPERER.



s, AEERTPAE, ERNAMZAEREER, UT2RNEEERER
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BEH

2. MIREHES

Visa,

Pay

Visa,

Visa,

Visa,

Visa,

Visa,

Visa,

Visa,

Mastercard.

Mastercard,

Mastercard,

Mastercard,

Mastercard,

Mastercard,

Mastercard

Mastercard,

BAbpaE

Paypal. CB. KakaoPay. Naver

Paypal. giroPay

iDeal

Apple Pay, Google Pay, PayPal

Dotpay. Pay-by-links

PayU. iDEAL. TrustPay

Banca Transilvania. BRD. Banca

Comerciala Romana

Visa. Mastercard., MIR

BEWDNHIET SR Facebook, REXRES{ER Instagram

BTG tRA (78.07%) BERZFWEHIRFEER Facebook, EEHHT,
BREZBXIBEBRIT 449 (CBF. EBEEENZ Instagram ] Tiktok, FRS5I0
2.9412%1 253 12, WA, Instagram 7f 18-35 & FEHERIFRI S U0, XS H3TE
{REAS, B4F TikTok, Reddit 1 Snapchat, FitREILERPIHEIBFERK,



B L AR S KRB IR E R R AT AR EL, AR S E SR
Facebook , Instagram KIfERAFHEARIEEK, MARMKOEEENEL@TFME
F Instagram, BEBESHEHAK, BRETFSRRER, MENBNNARREE
ERIRAARIR

§5R0ith, HEEFBEE Facebook. Instagram. TikTok 1 YouTube FRPFP£5
EAmdsk, Hf, BEEES. BEMEELARMEL R, FEENUETFREE
MRAE#ERE, METEE, [HEMES~RAE, Instagram. TikTok F Snapchat
BEER, HEENHEANESEIRRIET, BRREENEZRSIN. RN
FHEAF, Instagram F TikTok 27 RIEFHNEERIE, YouTube N ATFIFMEE
e,

BN RASHELENRRE

RRIM I B E EAE BRI LRI EEE, MENTREHEXM
HNIAFREGNABSRERUELEXE. £XE, DIY. REBRERNABTES
BRI, EEER, S 89.% NHEERTIFFERREHZRIEE FIEEEE
MHRARR, Lo, RERHEESREINAAEREARANANNET. HRIR
3, HERtAgibtilsE TBUEKE) B, E—% (44%) HRHERT, N
EEREEEURZLENNE.



A, ASHEEHESE (63%) IANNRBEHNERETRNATRAKRRE,
BEGHEN BinTiANE RO LIBTRSEHERERMNARHEME. SR
SR RRBERRSHEREERMEBEE, FEBRSIHREXTIRERF.

3. mERAR
idfR%E, BFrmeEREiulnmeEs, RMEMTESENT

TCRARERRFM, HHBREWRE, X, 87 RMEATRERES,
RERM. RIGNRERRNE LWNEREANES, EYREEEREAED
. FEHEFEFKENER, FRMRAXSHEREEMEELEMNLL.

i o8 REX

s, EENSEHEEEM LEMNALEEREER, R, BEMEkHRE
LB EERTEMER KT . TR, ISFEFR, RBMAMBERARE. 8%
MEEts, RAZESANEERE.



Food and Beverage |s the Fastest-Growing Ecommerce Category in Germany and France
% change in retail ecommerce sales in Germany and France, by product category, 2024

- Germany I l France
e 4 -~
Health, personal Health, personal
care, & beauty ao% care, & beauty a1%
Auto & parts #ly 5.3% Auto & parts 49%
Computer &
Toy & hobby Pl 8% con 39%
Book, music, & video [l 3.3% Auplm.:‘wlw-um: A 6%
Apparel, footwear, & Furniture & home
accessofies A an furnishings ﬁ 3.3%
Computer &
consumer electronics @ el oy & habby E i
Furniture & home
furnishings N 26% Book, music, & video  [Iillj 29%
Other categories 1= 21% Other categories (= 22%

Note: includes products o services orgered using the intemet, regardiess of the method of payment or FUITIMEnt; exchudes (ravel and event Gickets, poyments such as bill pay, taxes, or
money transfers, restaurant soles. food services and drinking place sales, gambiing and other vice goods sales
Source: EMARKETER Forecast, July 2024

51386 =W | EMARKETER

EARMRNEEERMSD, BREENEERATRNRERE,; MEEER
HMEELERNEY, NAMRRREFRS; BRFNESHEDERRMNBF™
@mEE; BEAFNRREER. HEMRERMD.
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ERYEHREEEANEHE ERRFA

ERFRENEND, EEBEMER
B, LBRMNERELNES. 5%,
BEEEIREFMENR R, 2R
‘HH. BR'GFEHRE, RBLLIHE
FEOHBRELE", 9 EE
Shoplazza BEHE XY BFR, #
REEENEEHRITHAECREEHT
E.

THErEF R

BRIUUBEITARNER, BEXF
SNXFOLBRNNE,. BRESFE
2, BNLS|ISte%E, MmEHE
EREETORRREMRS, 25
EREEAEATITERNOEEIL.
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ST IAMRIXANE RS, M
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Farida 373

Farida B ELNASHIRITRIE,
REAEFEDE, FSHERLT
EEThH, BEBEHRARMISE,
HEER BEMEZ R R EGHITER
FERITIE, AR BRMXF £
F, oI RUER ST ES S R BER
ENiBR, RNIEMEZELENAN, LIE
RICEIBR,

Chrismas /1

EigyrHaiE, TRUEEERMSFNER
FRREMGIER, NIEBIBRTAS
. H7E Christmas ERADRINATIN
B, NIRRT BHIFES:

FEEEHR, TRTEREN
[EHAET;

RIERTI-ER LIEET RS
ERERE,

TEFRRRER O RN IR A BT
Etx;

AR LS MERIERER
éo

HEINRE: WI&FFRH. EXEFR. EHHESEER. Farida =5,
Chrisimas &8

EWNE R ET



EWEMEREMAGITE, EBAREKNMERMZER, BREFRRTHK
X, EBERELE, RAREMREOHFZM,

[ ewsm = e
A zn i
€ BENE —
@ Emeniied
s \ f— REE ow
e o ARt TR
— 5
.
- el B

a for tre et 5555

5588

HERE: [RWMmEES

2. SR
SESAEHE

BREAAREWRRHESITN, EREFEOMET, ENEGEARESHERN
B, HEPHBURFHRIIGHEME, BENFNANE: BEFD. RIMEH, HE
&, MYHES,
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HERE: WRUEED. PREMRE. NEF. A

HEEEMIHNEL

M BERAEZRI FTERNFN, BERMIT, TTEROFNANI 2T
HEE, RMNNFE. YEERKR, WI1RET "BUY 3 GET 2 FREE” (£=
M8T) BNESN, BRERERE, AEFRERITIFSMET 34=RHEF.
FRIXERBF A= LAR BRI, BNIT=H, EEKNIHRRIESE
FNMEET . AL, FIN—EEEER!

1. WEAER

BEEE, BRERNMRERRMASS. JMUERNMES—E, AEBLREATNRE
%, BT EIRNE, FEREE 50% WAEA BBRE., MRIZH 50 J1E 10
71, BBFHEEFAPEIHAKX. ME, AEFERSFtEARERTFRESHWN~

=]
AAo

2. EWHESR

EERLEEFNE “BUY 1 GET 1 FREE”, X NARSITREH, JLUER
BEENEREE, FEBEMEERNER, AEREEDHERTE.

3. iR

BTN TTLURIE B SEMHERETIRNAE, WEEE 7 . Z=H 6 fE
.

TEfReEEt, BTULRIAREXRN, FAEEREFNSINEE, BERK
E, IS, TEERRE LRMTEAMEES, ILHEEERRM T RITNE
E. I5E Shoplazza MERTL—RBERSEENNEXSFE, iHFNEESE
SEESEEH

JEE Shoplazza thiIRISHBNRFEHEEL, | AZRPRER, BEES
. i, FREMEHTEMHEMRTLLDERETERER, NHESUIER., R
EHMESIRIAN N EEY, MiBssEHENESREESHMEREUIES™ R,



X SHOPLAZIA

RS

RED “

HEFEG: BENE, ANHE

EHTEHE N, EREFNERUATER:
EEMHPERBREATRER, SEENMEREER
ERMNPNEBAARLBERRE, FUERERSHESEREMTIED

EHFREATRLIEERRER, SFHARE. SRNEHETEAEE
ft ABIAIR =AY

3. XBRE

SR

ZME, FEREREEN., SHERANTE 19 40 DARTRBE, W
Lo B RN THMEF M ASR, XE2—RRENEE. INREHESBIE
— M EREL, SikEESRAEIN 53 10, REED, SiEitr, REt, Bk, o
BUHTIEE Shoplazza BEKIANIRE, TREE CHBHFMEHIBRERSEN
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- GEENERER

BHR
-~
=
FATT A > PP
- P
' Already have an account? Login
ma -
-
_ 2]
Logo EiR
logoE R it ™
——
.t - !
- nn it
HEHR =P
5 - MK AE, MREE, %
-

Banner

PCIEH
HEFIEE: SRRIEER

FERELE K

RSB REENERE, HFERERE, TLESEGATFE Paypal @4
IngE, iR™IN TExpresschekout) EAEIRH, MMIEREEELEKE TRl —#iER Tk
FPRKEE, Fi2ft Google Pay. Apple Pay FEWAN, RASZKEE,

[T [ —— -
$79.98 - $79.98

PayPal RIZZ MK (Expresscheckout) ACDC



$79.98

§79.98

Google Pay Apple Pay

HEEFLIRE: PUESNK
SRR NETnRER

TEEKEREDP, HED, LR FNBENVENEFRRITENSHEEEAR

I, SRTISERATLURBENAENRTRUIE, BRMEFPRHITR,
M SHOPLAZIA L el - :‘“- @ a ® s

SR, LB FERENTOR

HEEFDRE: ARIAEEIRE

XfHRE

RS, BT COD LB HRBRAEESEN, ENAEPARELS:EE

BIEES, Rk TXMARERN) NARAELANH. <MAREHRID HAT



ULE PR ELTEERERERD, LEFEEKRE LEFIMARNEZHR
M, MmEEteiliER S EERFN I A,

HEFEN: XARERN

TR

4 WFHIRE

RO TRRERSS

HEETEMRGIE, JUABRRARESNE,. B5—HHE, BERITREE
EREMT L. fl, TRRESBARAER, MEHEENBIEND. Buy
now and pay later” #{ 2 BAI ANRFHIRRELN AR, TTRULHBEEEHTHEE
HESHBITHN. NI BARAER TR EREL/OEGIE, REFTRIE
HESBNIENESHMR. B JEE Shoplazza X#F#F atome, Klarna,
Paypal. afterpay. Affirm S#{T4 8K, M Shoplazza Payments thZFAER
A ST LA R 53 BT KBRS



& SHOPLAZIA

s17‘-.0°1month n

X SHOPLAZIA
" atome A
$333.00/month = e
E I(Iarna.
$90.25 /month =3 ' [ CIYP al

APR INTEREST TOTAL
1855 SH30 5108300

#%FINAE: Shoplazza Payments. Paypal. Klarna . Affirm. atome.
afterpay
RINAGIAR

MEELTNER, BRESHHEERIEAZMANN, MAthSERKH
axAER, B, ROBUABSMIRGN, ERFEHEEEER, NMiRS
HiLE,

BEEEXHERESRREENFMZASERFEE, TJUBIEEREGEER
HEEZRMEX, AMSKRSENRSREHUETEN RS,

©  IRIEERARSS

BERALRR

Q

EEAeE

WRANE X g




04 PERHIBTERE

DREETHEANSRIEKRRAOTHZ—.

thIR iR F IR GRS A8 ¢ MERMBLMAAER, BAQKE 5-
742, ANSFWAMRERE, RIESSE 3-4 HETIMPEN, Fhsk, BISER
BIEABIBA 5-6 TETARE,

—RERT, EPENE, BREERTEUSERAAERSEERS (GCC, &
FEEM, BES. 8. FIER, PREEHANREHRKSERKE) hEEHER
B9t

BT, BELESRMRBRAERZI, HEIR. RAE@RE. ERES.
XAMREESBAAE. EEAFNTRE, BREIFEEEGH, RTESENE
HER,

- HBREESmXERR

1. /RBRE&ETA

EATATHN, BETHR GCCHKNBRBAOMERANE, WERE, Hi
ERENSEFVERRES. 5, WORMEAOERT SHNERR

%7, QST HENERABSNER,

- EEBRSR

DRBMEANWHES LIRS, EARENDHE, FHSRREaHESE R 150 X
&, MXEXEBEEAFT, BREEEYNBNEERERSER, TERNE
RSB mE. WYERE AR eE. IFaNES.

ASM HI—IREEL, FPFRIK, MERENEEERXEIHRIEE——42%8



fIBEERERR, WNEMIERIETETIERE, MAZNE.

BEEXHARREPREREFEFIFNNNE. EERBEEE, REPRRELNR
S M ERY, @8 FEREMERBRERARS. BLE2MREREREDNN
BER+HEER,

EREYEEE ST et

M EEmeERdPREREMS +OEE, TEQRE: MIGTHEE. MisE0H
MREREINN. REEEEAEFEE. RESEITE. EEREIMER. XM
FARBHRERAIRSE.

Ipsos IREIEH, ENBWHERNIFITFN FEEEMST2E8E, FI2LHEE
B IRHAZ ML A EEHE,

ERZERY, XAAXNEEETTFREEBEEMS2+2EEN. ERENTPER
HEEMS, H2EERTIE, ANEFRBEEANEERFSERNSE,
AR BT REFEERFRIE, EHE, XNEREESRE.

¢ HEREIESER

BEXENPRIBKERENHRER, £ §HHE, H2RE LR SRER
FEEANSRFWAN=ZATRZ—, # 9%NRHERESRE, EhTE—NK
(52%) M ZH4E (48%) MEFERS.

HEZMX, 34%UHAETETNEMIMEALN S, H3REE LavE B SERRAE
BB ZER, R4 SEXRTMERNFRTE AN Z BAPEREZ R,
SEEMAEMIII i
REEEKENEERR, PRERHEEE, LTHETE A Z A,
, MMHHRE, 68%MIRAESSEINAMIGIEIREX
EE, tfMERNREMIEWESR, MERETIX—HHN 63%. EKKk, 71%

HRIHEERNREMEEIm, FRENEEIN 66% LIRDRHTRIEESE 65%
B hE MR RS 5

2. iR



TikTok & Snapchat &R ME IR E R

2023 £, TikTok TEREXBEFIPFIBIEEEE 100%, REE—THFPAIgEEST
TikTok IS, #B4tit, MEXEXE TikTok MAAKEHISHRE 11, S MLIFES
E1& 380 MR, LERBROKES 46%.

105.2%

103.3%

BRIt Z4h, Snapchat RENARTE—AMN Z HEPRIRDOHURZMAZ—, EPR
miAERSHNEEE, BAl Snapchat HRRILIFMK B AFRFIA 7000 5. EBA
AR 3500 A4, FAPHBLSEE 2000 /7. Snapchat FRSRRERAF, &
NEERRNBPMYE, THERANHEEEYEED, BRI, PRERNFE—LHN
Z ML HEXL 1 BliEE.

PRIIANEHEDRRE

GCC B4 AEHMIHTUATE 2024 R S HIGIET 2.466 {255, ZHATITE
LA 8.94%BNEEIBILER (CAGR 2024-2029) #4<, F 2029 FEMitthiniiEigiLs
3.783 {Z&ETT,

2024 EMLA STHANEERMA P FEEr SXHGTR 514 £, GCC NAAEH
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